
EXECUTIVE SUMMARY 

 

As a part of the MBA programme, I have undergone a project work and prepared project report 

titled “A STUDY ON IMPACT OF SOCIAL MEDIA MARKETING FOR HEALTH 

CARE MANAGEMENT WITH SPECIAL REFERENCE TO ASTER MIMS, 

KANNUR”. Social media marketing is the demand of the new age. With the increase of internet 

usage this idea has become influential. Aster MIMS offers the specialist advice, supported by a 

comprehensive range of round the clock hospital services, which can address all of your 

company’s healthcare needs. 

The sample size selected for the study is 150. The data collected through structured 

questionnaire which is primary in nature. For each sample questionnaire is given and retrieved 

directly. Percentage analysis and chi square method is used to analyse and tabulate the data. 

This tabulated data are presented in the form of diagrams i.e., in the form of pie charts& bar 

diagrams. Findings and suggestions are done on the basis of analysed data. 
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