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Tourism industry has been emerged as one of the world’s fastest growing industries and it has been viewed as rapidly growing sector in respect of job opportunities and income creation. Almost all the countries in the world recognize tourism industry as a powerful component in their social and economic developmental policies. Tourism is considered as an eco friendly way to rejuvenate troubled rural and backward people and economies. World tourism can play very vital role in the establishment of a new international economic strategy which will be immensely helpful in the reduction of the wide economic disparities between developed and developing nations and to promote stable stimulation of socio-economic development. Many countries like India, Singapore, Malaysia etc. encourage tourism in massive sense and it has been considered as a major source of revenue for those countries. Tourism in India has shown substantial growth in the recent years.
Tourism industry is being considered as the key component to employment creation and revenue generation for all the economies in the world. Importance of tourism industry has been recognized by both developing and developed countries. India’s abundant cultural and environmental multifariousness offers the basis for a broad range of tourism products and experiences which result in people to people interaction, gaining of foreign exchange, immense job creation, and socio-economic development of the nation.
Kerala, a state situated on the tropical Malabar Coast of southwestern India, is one of the most popular tourist destinations in the country. Named as one of the ten paradises of the world by National Geographic Traveler, Kerala is famous especially for its ecotourism initiatives and beautiful backwaters. Its unique culture and traditions, coupled with its varied demography, have made Kerala one of the most popular tourist destinations in the world. 
Until the early 1980s, Kerala was a relatively unknown destination, with most tourism circuits concentrated around the north of the country. Aggressive marketing campaigns launched by the Kerala Tourism Development Corporation the government agency that oversees tourism prospects of the state—laid the foundation for the growth of the tourism industry. In the decades that followed, Kerala Tourism was able to transform itself into one of the niche holiday destinations in India. The tag line Kerala – God's Own Country was adopted in its tourism promotions and became a global super brand. Kerala is regarded as one of the destinations with the highest brand recall.  
Even though Muzhappilangad is considered as the only drive in beach in Kerala and largest drive in beach in Asia, but the concept of a perfect beach tourism destination still not developed there. Therefore the study is to evaluate the problems and solutions to the development of Muzhappilangad beach tourism. It is hoped that tourism in Muzhappilangad will highly develop as a beach tourism destination. In this context, the problem for the research is designed as problems and solutions.     
1.2 STATEMENT OF THE PROBLEM 
Tourism is increasingly an essential element of economic, social and cultural development and it has become one of the largest global economic activities in the world today. Tourism with its super brand “Gods own country” has made Kerala a household name among global tourists. Throughout the world, Kerala beaches are renowned for their breathtaking beauty. Thousands of tourists visit Kerala because it has the most diverse varieties of beaches anywhere in the world. The present study is an attempt to identify the beach tourism potentials of Kerala and to examine the various facilities provided at Muzhappilangad beach.
1.3 OBJECTIVES OF STUDY
· To identify the beach tourism potentials of Kerala.
· To examine the various facilities provided at Muzhappilangad Beach
· To study the problems faced by tourists in Muzhappilangad beach
1.4 SCOPE AND SIGNIFICANCE OF THE STUDY 
Kerala is blessed with beautiful beaches which are the most important tourist attractions. The state has about 580km long coastlines, studded with world’s best string of beaches. Throughout the world, the beaches of Kerala are renowned for their breath taking beauty. The blues of the sky and the blue waters of the beaches of Kerala come together give enchanting experience tourists. Amongst the popular beaches of Kerala are Kovalam Beach and Varkala beach. The other much visited beaches of Kerala are Thangasseri beach, Cherai beach, Tannur beach, Beypore beach and Muzhappilangad beach, Bekal beach and Kappad beach.. Though the beaches are the centers of attractions, there is a concentration of tourists, only in the southern side beaches of Kerala, especially Kovalam and Varkala. The other beach centers attract comparatively a smaller number of tourists. Though a number of studies have been conducted on tourism, the beach tourism has not been able to draw the attention of researchers. Tourism is still an emerging discipline and hence any academic or research work ought to enrich the existing stock of knowledge on the subject. The state has very little information on the precise impacts of tourism, particularly beach tourism on the economy and the environment of Kerala.
1.5 METHODOLOGY OF THE STUDY
Methodology is the systematic, theoretical analysis of the methods applied to a field of study. It comprises the theoretical analysis of the body of methods and principles associated with a branch of knowledge. Typically, it encompasses concepts such as paradigram theoretical model phases and quantitative or qualitative techniques.
A methodology does not set out to provide solutions, it is not the something as a method, set of methods or so called, “the best practices” can be applied to specific case for example, to calculate a specific result. The proper objective setting of the study is ensuring a specific result. Taking this objective into consideration, the methodology comprises the source of data, selection sample size and methods, questionnaire construction of data. 
1.5.1 SOURCES OF DATA
Both primary and secondary sources of data were used together the data with regard to tourist and officials. Primary data include the method of gathering data with the help of questionnaire. Tourists and officials were administered the questionnaire at the study state. everal research references, such as journals, books periodical web references and data basis were also reffered to understand the concepts, current trends, challenges, problems and development of tourism and aspects in relation with other key elements.
1.5.2 SELECTION OF SAMPLE SIZE AND SAMPLE METHOD.
A convenient sampling method is adopted for the study. A total 50 tourist are interviewed with a structured questionnaire. Questionnaire distributed to the tourist and travelers in the site area to collect the visitor experience and suggestions for the better development of Muzhappilangad beach. 
The time period for the collection of data is schedule from November 2020 to February 2021. 
1.5.3 SAMPLE SIZE
For the present research work a total of 50 samples have been collected from the tourists of Muzhapilagad beach tourism. The data collected, filtered and finally determined for data analysis.
1.5.4 QUESTIONNAIRE CONSTRUCTION.
Questionnaire is considered a research instrument used to capture the best data from the field after the preliminary field works. Survey and review of literature. A well-structured questionnaire was prepared.
The questionnaire was designed for the visitors of Muzhappilangad beach. 
1.6 DATA ANALYSIS AND INTERPRETATION
After the primary data is collected the data is coded and filtered and finally the 50 questionnaires from the tourist have been finally retained for data analysis. The selected data is coded and feuded in Microsoft Excel software and analyzed to get the output. Simple percentage method is used to get the output. And this data are to be converted into the graphs and diagrams. 


1.7 ORGANIZATION OF CHAPTER
The project report layout has been outlined as below:
Chapter 1
Deals with the introduction of the study. The introduction chapter starts with a brief introduction about the topic. This chapter also included major objectives, significance and scope of the study in a systematic manner. The chapter also highlights the sources of data collection method, sampling method, sample size, questionnaire design, pilot study and use of statistical tools.
Chapter 2
The second chapter contains review of literature. This chapter deals with the scholarly articles related with the project topic. 
Chapter 3 
This chapter deals with the profile of the study area ieMuzhappilangad beach. The facilities and features of Muzhappilangadis given in this chapter. This chapter also analyze the importance of beach tourism in tourism sector. 
Chapter 4
This chapter presents the anlaysis of Primary Data collected from the visitors of Muzhappilangad Beach
Chapter – 5
This is the final chapter which highlights various findings of the study in a systematic manner and the chapter also gives some recommendation to improve facilities and to protect Muzhappilangad beach from pollution. 
1.8 LIMITATIONS OF THE STUDY
· Time constrain was the major limitation of the study
· The lack of previous experience
2.1 REVIEW OF LITERATURE
Beach tourism is one of the earliest modern forms of tourism and a staple of the tourism industry. This kind of tourism at coastal resorts is often considered to result from an inevitable attraction to the beach, but the relationship is one in which tourism and leisure are an inherent part of the formation of the desirability of beaches. As a resort-styled destination, the beach is almost synonymous with the makings of modern tourism. This is partly because the beach as a desirable pleasure space did not become notable until the 19th century, following the defeat of sentiments of danger and strangeness through its gradual reinvention as a coastal resort and playground for pleasure. Beginning with the cool beaches of the north and spreading to the warmer beaches beyond, first the wealthy requiring a cure, then the mass day-trippers on trains and families on holidays, and now international tourists of various types make up the market of one of the most successful forms of tourism. Today’s mature beach tourism sector, where high-amenity lifestyles describe the pleasure of sun, sea, surf, and sex, is a recent, if highly popular, invention.
Janata (1971) in a paper on tourism commented, " Tourism has arrived; aided and abetted by improved communications, education, higher incomes and freedom of movement, to influence consumer behaviour and the growth, location, and stratification of the 'industry', including the hotel and catering industry." This statement indicates the term 'industry' as applied to tourism. Strictly speaking, tourism, like recreation, is not an industry: it is an activity; but, in economic terms, it creates a demand or provides a market for a number of quite separate and varied industries".
Gomez Martin (2005) of the University of Barcelona, Spain has examined the relationship among climate, weather and tourism from the perspectives of the geography of tourism and climatology. His article analyzes the nature of the influence that climate has on tourism and recreation, stressing the need to improve upon the simplistic descriptions traditionally reported in planning projects, which are often unconnected to the requirements of tourism, and revealing the links that atmospheric elements maintain with different facets of 37 this industry. Specifically, he considers the influence that climate and weather exert on the geographical space and demand, supply and market agents of the tourism system.
Destination Knowledge Management contributes to destinations' competitiveness. Knowledge mapping is used to organize knowledge in a database so that users can find what they need in a convenient and easy way. SungsooPyo's (2005) study insists the importance of knowledge map for tourist destinations.
In recent years, the heritage tourism market has developed a substantial attention in the tourism industry. There appears to be a sub-segment of the heritage market that consists of tourists who have a personal connection with their heritage beyond a general relationship of collective ancestry. Those who travel to do research in genealogical endeavors, to search for information on or to simply feel connected to ancestors and ancestral roots are categorized as legacy tourists. Gary Mc Cain and Nina M. Ray (2003) of Boise State University, USA in their paper 'Legacy Tourism', described the search for personal meaning in heritage travel. They have described the heritage tourism market and discussed distinguishing characteristics that identify legacy tourists, and emphasized to tourism managers the importance of recognizing and responding to this segment.
Jeffrey Wilks, Barry Watson and Ian (1999) emphasize on road safety of international tourists. Motor vehicle crashes are the leading cause of injury death for international tourists. These crashes make road safety an important issue for tourism authorities. Unfortunately, as it is in other areas of tourist health, the common response from the travel and tourism industry is to remain silent about this problem and to leave any mishaps in the hands of insurers. At the same time, for different reasons, international tourists are not usually targeted for road safety initiatives by transport authorities. Given that there are considerable 'hidden' costs associated with international tourists and motor vehicle crashes, the topic should be of concern to both tourism and transport groups.	
The evolved definition of Smith and Eadington (1992) simply states that "tourism is in fact a significant social institution".
	Grabum and JafarJafari (1991) say that "no single discipline alone can accommodate, treat or understand tourism; It can be studied only if disciplinary boundaries are crossed and if multidisciplinary perspectives are sought and formed". For example, Churchill (1991) adopted a scientific method to tourism marketing. His classification was very useful for a deeper insight into tourism prospects of marketing.

	Jenkins (1980), a senior lecturer in tourism at the Scottish Hotel School, United Kingdom, says that 'as a path to development, tourism is an attractive option. People from the richer nations show a growing urge to visit far-away 26 places, thus conferring the benefits of income redistribution and employment. But there are obstacles for example, the developing countries have little influence on total demand, and they may suffer from inadequate transport services. Uncontrolled tourism can also cause long-term social problems. Jenkins argues that the host-country governments must intervene to achieve the full benefits of tourism and their policies should be based on sound comparative interdisciplinary research. The increasing involvement of developing countries in international tourism, and the particular need for government intervention in tourism in these countries, created the need to examine the level and type of training provided for public-sector tourism managers. Jenkins(1980) suggests that the level of education required by tourism policy makers should be differentiated from the usual interpretation of vocational training, and that this education is best derived from academically based rather than experience-based training.
	Brain Archer (1976) gives an exhaustive list of scholars who have done commendable research work in tourism. Some important analysis employed in tourism studies all over the world are Decomposition Analysis of Baron (1975), Time Series Analysis of George Box (1970) and Multivariable Regression Demand Analysis of John Turner (1974).
	Mcintosh (1972), in his article, 'Some Tourism Economics' reveals the economic advantages of tourism. For the country, as a whole, tourism may prove to be a valuable source of foreign exchange; within a country, it may have a marked effect on the distribution of incomes between different regions, acting as an injection of spending power of underdeveloped areas. Employment opportunities may also be increased by tourism. Again, for underdeveloped parts of the country, the duration of employment through tourism may be particularly an important factor in the local labour market. Tourism may also support conservation. This will be mainly indirect; a proportion of the increased incomes of local inhabitants, business, firms and the local authority may be channelled through taxes into conservation work. Moreover tourism is also responsible for creating employment outside the industry in its narrowly defined sense and in this context Mcintosh said, " it scores noticeably over other forms of new industry". Those who supply goods and services to those induced employments include, for example, those involved in the construction industry, in furnishing and equipment industries, and in farming and food supply. It is interesting that the tourist industry is one of the few in which more women are employed than men in many countries.
	According to Webster's dictionary (1961), tourism means, "a circular trip usually for business, pleasure or education during which various places are visited and for which an itinerary is usually planned". 
	Another definition propounded by Andre Poplimont (1962) is as follows: " Social tourism is the type of tourism practiced by those who would not be able to meet the cost without social intervention, that is, without the assistJince of an association to which the individual belongs."
	Erdmann(1997) in his paper attempts to analyse the influences of tourism on coastal areas from three perspectives, i) the development of seaside tourism including the changes of socioeconomic and settlement patterns, ii) its cultural impact on the local population and , iii) its environmental aspects. The influence of tourism on coastal society is discussed with the help of a model showing four peripheries in space and  time, i) the north sea and  baltic coasts since the eighteenth century ii) the southern Europe during the 19th century, iii) the North African shores around 1950 and iv) the tropical oceans after 1965. It is found that large scale tourism in coastal areas of developed and developing countries has positive and  negative effects on the regional and national economics, local culture, physical infra structure and environment. The negative impacts of western societies are yet to be studied. The may be greater than those of local ones. For the tourism to provide positive contribution to the future of coastal areas all the participants must cooperative efficiently under the common understanding of an ecologically sustainable development.



3.1 PROFILE: MUZHAPILAGAD BEACH TOURISM 
BEACH TOURISM
Beach tourism is one of the earliest modern forms of tourism and staple of the tourism industry. The kind of tourism at coastal areas is often considered to result from an inevitable attraction to the beach, but the relationship is one in which tourism and leisure are an inherent part of the formation of the desirability of beaches. As a coastal styled destination, the beach is almost synonymous with the makings of modern tourism. This is partially because the beach as a desirable pleasure space did not become notable until the nineteenth century, following the defeat of the sentiments of the danger and strangeness through its gradual reinvention as a coastal area and playground for pleasure, Buttler, R. (2004). 
Beaches are one of the most fascinated tourist hotspots we can find now. The tranquility of the blue water, beach sand can be defines with words rather, it is one of the best experiences human have ever had. This is one of the main reasons why human settlements increase in beach cities all around the world
Beaches are one of the major factors for urbanization .we can even find out that most of the worlds populated cities are beach cities. Hamptons, Newyork is one of the most costly residential areas in the world, situated adjacent to the ocean .Beach tourism gives major contribution to the gross domestic product of any country. 
Beach tourism is one of the earliest modern forms of tourism and a staple of the tourism industry. This kind of tourism at coast is often considered to result from an inevitable attraction to the beach, but the relationship is one in which tourism and leisure are an inevitable part of the formation of the desirability of beaches. As a resort-styled destination the beach is almost synonymous with the makings of modern tourism .this is partly because the beach as a desirable pleasure space did not become notable until the 19th century, following the defeats of sentiments of danger and strangeness through its gradual reinvention as a coast and a playground for pleasure.  
Beaches are not just a tourist spot, but are also one of the most delightful gifts that the nature offered to all living beings. Beaches serve as a habitat for variety of flora and fauna . Spreading over 7517 kilometres of castal line, india is one of those countries which has innumerable beach wealth. The enchanting beauty of indian beaches is world famous and huge number of tourist both domestic and foreigners visit these beaches quite frequently. Ranging from the exotic beaches of Goa and Kerala in the western side to the cultural and scenic presence of Tamilnadu, Pondicherry, and Odisha beaches in the east coast, no other nation has such diversity as the peninsula possess. The beaches of kerala are not just tourist picks, but also are eco spaces where a lot of nature enthusiasts do observation and research. beaches in kerala are also famous for adventurous activities like para- sailing , gliding and sea surfing.
Beach areas are some of the most productive and biologically diverse on planet. They are also the most densely populated :according to the UN ,60% of the worlds population –more people than inhabited the entire planet in 1960 – live within 60 km of the coast. On the top of this 80% of all tourism takes place in coastal areas. With beaches and coral reefs amongst the most popular destination.
The origins of tourism in coastal areas go back to roman times, when the first villas were constructed in the southern part of the alpennine peninsula.in the centuries that followed , especially from the mid-18th century onwards ,coastal tourism was generally related to the therapeutic properties of sea and sun. Sea , sun, sand have continued to provide the main ingredients for beach tourism until today, especially in the second half of the 20th century, which was marked by the development of the mass tourism.
Beach tourism is based on a unique resource combination at the interface of land and the sea offering amenities such as water, beaches, scenic beauty, rich terrestrial and marine biodiversity, diversified cultural and historic heritage , healthy food and good infrastructure. It includes a diversity of activities : development of tourism capacities ( hotel, resorts, second homes, restaurants, etc.) and support infrastructure ( ports, marinas, fishing and diving shops and other facilities.
Beach tourism is strongly dependent upon natural (climate, landscape, ecosystems) and cultural ( historic and cultural heritage, arts and crafts, traditions, etc.) resources. It encompasses activities that can only be carried out in particular areas and in specific conditions. Therefore certain areas are considered to be particularly suited to specific types of tourism activities, for which they became known on a global scale.
Besides , physical conditions the development of tourism in coastal areas is related to socio-economic features of the receiving environment such as local community interests, health and security conditions , political factors including unpredictable crisis, exchange rate fluctuations and traditional models of tourism exploitation or simply a successful or less effective market led depiction of a destination.
Beach tourism is strongly dependent upon natural (climate, landscape, ecosystems) and cultural (historic and cultural heritage, arts and crafts , traditions , etc.) resources. It Environmental conditions such as unpredictable climate conditions ,algae blooms, winds and the associated risk of forest fires , tsunami, storms and floods , as well as many other constant features or unexpected events, affect tourism development in beach areas.
Beaches along the coast provide numerous recreational opportunities for millions of people. Boating, fishing, swimming, walking and sunbathing are among the numerous activities enjoyed by beachgoers. Beaches provide unique habitats for a variety of plants and animals.
Most of the migratory water fowls depend on coastal beaches during their life span. In the hot wet climate of the tropics, mangrove trees dominate estuarine lagoonal beaches. In the harsher climate, beaches are dominated by a few species of hardy grasses and bushes that can withstand strong winds and intense summer sun. With this unique beach ecosystem, there is a large scope for the development of beach tourism in an ecologically sound manner.
Beach tourism has grown significantly throughout the world bringing enormous economic benefits to host communities, and causing many environmental and social impacts to the coastal environment. Development of beach resorts and attractions continues to expand to meet increasing intra-regional and domestic demand which is supplemented by long-haul demand.
While there are many successful resorts and attractions, development and operation of these has often been associated with environmental degradation, congestion, community problems and less than desired economic performances. Beach resort development faces problems due to an inability on the part of stakeholders to make sound decisions about sustainable design due to the complexity of the sustainability issues and the lack of comprehensive decision-making tools to assist them.
Beach tourism often lacks a comprehensive approach linking sustainability indicators and carrying capacities in design models and planning regulations. For the development of sustainable beach tourism, conceptual sustainable design models including an array of acceptable capacities based on the ecological, social, psychological, physical, economic, and managerial capacity thresholds of sites are necessary.
It has a lot of scope for the development of beach tourism. But, there has been a lack of awareness about the benefits that it can bestow upon the host populations along the coastline. The host populations must support this tourism to bring a vibrant economic force. As it is at its infant stage in beach tourism, an integrated approach is required to develop, promote and sustain beach tourism without any environmental and social impacts to the pristine beach environment.
Payyambalam beach is a famous beach resort and a favourite haunt of tourists to India. It is situated in Kerala. The beach is bordered with enchanting coconut and palm trees and impressively unique. This beach is an ideal destination for people around the world, who seek fun and romance. Travellers from around the world seek sand and sun and fun and wine here. The white sand carpets the shore and coconut palms and farmhouses impressively surround the beach.
Tourism is important, even vital, source of income for many regions and countries. Its importance was recognized in the Manila Declaration on world tourism of 1990 as “an activity essential to the life of nation because of its direct effects on the social, cultural, educational and economic sectors of national societies and on their international relation”. Tourism brings in large amount of income into a local economy in the form of payment for goods and services needed by the tourist, accounting for 30% of the world’s trade services and 6% of overall exports of goods and services. It also creates opportunities for employment in the service sector of the economy associated with tourism.
Kerala is a state situated on the tropical Malabar coast of southwestern India , is one of the most popular tourists destinations in the country. Named as one of the ten paradises of the world by national geographic traveler. Kerala is famous especially for its ecotourism initiatives and beautiful backwaters . Its unique culture and traditions , coupled with its varied demography , has made Kerala one of the most popular tourist destinations in the world . Growing at a rate of 13.31% ,the tourism industry is a major contributor to the states economy .The states tourism agenda promotes ecologically sustained tourism .which focuses on the local culture , wilderness and adventures , volunteering and personal growth of the local population . Efforts are taken to minimize the adverse effects of traditional tourism on the natural environment , and enhance the cultural integrity of the local people. Kerala is an established destination for both domestic as well as foreign tourists. Kerala is well known for its beaches at Kovalam, Varkala, Kollam and Kappad.
Kannur is one among the northernmost districts in the southwestern state of Kerala in India . The old name ‘Cannanore’ is the anglicized form of the Malayalam word Kannur . Kannur might have derived its name from one of the hindudiety, Kannan( Lord Krishna) and Ur (place) making it the place of Lord Krishna.
With the Western Ghats in the east and Lakshadweep sea in the west , Kannur district is bounded by a wealth of natural beauty , Kannur is blessed with natural beaches,hill stations ,rivers, backwaters, historical monuments and religious centres .The district itself which shares much of the natural splendor has been a key contributor to the cultural, religious, political and industrial heritage of the state . In addition Kannur enjoys the credit of being the cradle of man folk arts and folk music of Kerala.
Kannur is well known for its handlooms .Its is one of the major exporter of handlooms in India .The handloom clothes of Kannur have won international reputation .The industry was confined to the production of coarse production of dhoties and like , in the past .The handloom industry which was once the monopoly of private enterprise , has since been organised on the cooperative lines .It provides employment to hundreds and thousand of peoples directly and indirectly.
Kannur is rich in traditional art and culture. Kannur is the home of Kerala folklore academy . The gift of Kannur in the field of art and culture is its folk arts .A large number of folk plays and dances are prevalent among the scheduled castes and tribes .Each tribe has its own glorious collection of folk plays and dances which are performed during festivals .Theyyam or Theyyatam is an ancient and still popular ritual dance .Its unique combination of dance ,music, and art also reflects the main features of tribal culture .Theyyam is generally performed in front of the village shrines .There are a large number of temples in Kannur where theyyam is performed.  


MAJOR BEACHES IN KANNUR
MUZHAPILLANGAD BEACH
This beach is the longest Drive-In Beach in Asia and is featured among the top 6 best beaches for driving in the world in BBC article for Autos. Muzhappilangad is the only Asian beach featured in the list. Even though Goa has many beautiful beaches, it does not have a Drive-in beach. It is considered as the longest drive-in beach in Asia. 
The beach festival is celebrated in the month of April and it is one of the important tourist attraction in the district of Kannur in Kerala. The youth also try many driving stunts in cars like drifting and wheeling in bikes as this is a paradise for driving along the shore. 
There is an unpaved road winding through coconutgroves leading to the beach. To get to this road, if you are driving from Tellicherry towards Kannur, take the left turn just before the first railway crossing you encounter after crossing the Moidubridge. The beach is about 5 km long and curves in a wide area providing a good view of Kannur on the north. Local laws allow beachgoers to drive for a full 4 km directly on the sands of the beach. The beach is bordered by black rocks, which also protect it from the stronger currents of the ocean. These rocks provide habitat for Blue mussel, a delicious seafood. Beach attracts bird-watchers from far off places as hundreds of birds flock here during various seasons. 
Approximately 100–200 m south of the beach there is a private island called Dharmadam Island (PachaThuruthu in Malayalam, which translates to Green Island in English). It is possible to walk to the island during low tide from the nearby Dharmadam beach. 
Since the late 90's, the beach has seen a steady influx of European tourists during winter. A major share of foreign and domestic tourists are not aware of the potential of this elusive destination. It is a must see destination for Indians as well as foreign tourists. After the face lift of the beach there has been a huge improvement in the facilities available to the beach visitors including resorts, roads, etc. The beach is wide and the sand is firm enough to support smooth driving. 
Bird Watching Hotspot
Despite a tourist destination the beach is a bird watching hotspot too. More than thirty species of migratory birds visit here in the winter. Among them Pectoral sandpiper and Caspian plover, sighted here in 2013 were reported for the first time in Kerala. Long, broad shore and rocky formations on the either side of the beach provide a safe place for migration. 

The interesting feature of this coastline is the black rock formation. They take off the strength of the waves. Water splashes gently and enticingly around small cluster ofrocks. This beach is a swimmers delight. Even with such an added advantage, swimming here is not the focus as most visitors opt for beach driving. You can lie on one of the rocks enjoying the vast expanse of blue unless you choose to get a bit active with some swimming. You can also safely walk into the sea for several 100m. 

It is one of the rare and best driving beach of not just India but the world. It is the only driving beach in Kerala and there are no other beaches in the entire state with the distinction. You can enjoy a memorable drive in the beach as a stretch of 14 km is open to driving. Just hop into your car or bike and enjoy a beautiful beach in the country. Apart from the driving experience you can also view many black rocks.

Muzhappilangad beach, there is an annual festival which is held on the beach and the entire Kannur comes alive during the celebration. This 4km stretch of paradise calls for adventure seekers who want to try their hands at interesting water sports like wheeling in bikes and driving stunts (cars). It is also a preferred site spot for treating yourself to some amazing views of sunset and sunrise. you can also enjoy swimming in the shallow water here where you don’t have to worry about the currents as the tides remain low in that area. Thus muzhappilangad beach is a unique beach in Kerala while travelers can drive cars and bikes on the shores. The drive is a beautiful experience where you don’t feel like stopping the car. The atmosphere is breezy and pleasant. There are a few places on the beach that offers snacks, drinks and ice creams. The beach looks best during the sunset. The best time to visit the beach is during beach festival.

HOW TO REACH 
Muzhappilangad beach, liked by locals and tourists, is one kilometer west of Kannur-Thalasserry highway. Distance to the nearest town of Kannur is around 15 kilometres.
Proceeding from Kannur towards Thalasserry, take the road to the right, past the moidu bridge and ahead of the railway cross.
Since it is a seven kilometer beach, there are multiple paths and entrance to the beach.
The nearest railway station Thalasserry town is at 8 kilometres. even though there is a small railway station in the nearby village of Dharmadam, only a couple of local trains stop there.
The nearest Karipur International airport is about 93 kilometres south.

MEENKUNNU BEACH

Meenkunnu beach, about 10 km from Kannur town, is located in azhikode. An uncrowded, the beach is a tourist paradise, with golden sand and surf. Tourist reach here after spending time at the main beach at payyambalam are happy to discover their preferred choice of escape a beautiful beach of golden sands tucked behind the thick line up of tall palms. The place has slow pace. It is an area of fishing hamlets. It is interesting to watch people doing different types of fishing and catching fish at the beach. 
This beach is indeed a refreshing choice for those who find payyambalam beach a bit touristy and crowded. Meenkunnu beach is 10 km north of Payyambalam along the same stretch of shoreline. Meenkunnu means hill of fish, in local vernacular, indicating the strong fishing tradition of beach side villages.  
Other than fishing folk, you may find few people on the beach. The makes here the perfect spot to forget the worries of the world. The cliff on the top this beach is a good view point. However, if you happen to arrive there in a vehicle, there is better entry point to the beach.
Meenkunnu beach is an enlargement of Payyambalam shoreline. The name Meenkunnu beach is blend of two Malayalam words meen and kunnu. Meen really infers point and kunnu a little slant. The serene, tranquil and exquisite.Meenkunnu shoreline is a guest paradise, orchestrated at Azhikode, 12 km from Kannur. It is a growth of Payyambalam beach. The splendid sands of the shoreline settled with coconut tress amd surf, is an impeccable place to contributing unwinding vitality.

ADVENTURE ON THE MEENKUNNU BEACH
Power Kiting 
For the first time in India, environmentally friendly water sports are made possible using wind power, harnessed by power kites instead of consuming fuel. Power kiting is an adventure sport where 2 liner or 4 line high tech kites of various sizes and shapes are dynamically flown on the land in open spaces such as on the beach, in fields or meadows. 
Kiting Surfing
Kite surfing is an adventure water sport using an inflatable surf kite and a specialized surfboard for surfing. This sport combines power kiting and surfing using the surf kite to pull and lift the surfer in and out of the water. Surf kites float in water due to their inflated air tubes and can be launched and re-launched from water. They are flown as four liners or five liners with a bar that is attached to the kite-surfer’s harness which carries the major pull of the kites, so that the arms can be mainly used for steering and controlling the kite.
Parasailing
Parasailing is an adventure aero spot. The passenger along with the parasail parachute is pulled up mechanically by a jeep or boat. The canopy gets inflated and on further pulling starts ascending into the air like a glide up to a certain height determined by the length of the rope which depending on wind conditions and environment allows for a maximum height of 100 meters
Paragliding
Paragliding is adventure aero sport where the rider gets completely air-borne using a specialized manoeuvrable parachute called paraglider to jump off mountains or other heights and using thermal and navigation to stay in the air and eventually land on a designated landing spot below.



ETTIKULAM BEACH

The Ettikulam beach lies at the northern boundary of Kannur. Rare medical herbs (Ramayana) with mythological significance grow on Ezhimala, the strange seven peaked range. Around 50 km from here, is the most deli light house, an old tower of antiquity. It’s maintained by the navy and is the restricted area. At the Ettikulam bay one could enjoy watching dolphins. Ezhimala beach is situated at the top of clump of hills at an attitude of 286 m and it is 55 km from Kannur. An ancient cave and a burial chamber are also present athe foot of the hill are known rewritten for a lot of medicinal herbs. 
An ancient mosque also resides on nearby hill. This place has witnessed a lot of historical events in 11th century of north Kerala and it is also believed that Buddha has also visited this place. There is a famous temple of Hanuman, the Mount Deli Light house. Bordered by the sea on the three sides, Ezhimala is set to occupy a prominent place in the naval Academy there. The Ettikulambeach have a pleasant atmosphere spending evening with families and friends.
CHAAL BEACH 
Chaal beach is just a short away from Meenkunnu beach. Appearing as northern extension of Meenkunnu beach itself, chaaal beach is narrower although cleaner. It is also more visitor oriented with a beach garden and well laid out beach entrance. This beach strip is remote and private, yet there is nothing much that could be done in this paradise pf plain idling. Spending part of the day here could fit in well as Kannur coast has more to offer along the strip of Kadalai-Thottada and Kizhunna-Ezhara, all pristine beaches in convenient travelling distance Kannur town. You may also want to load up some of the local fun and excitement, especially at parassinikkadavu temple and back waters.
It is also a good idea to carry some drinks and snacks with you a you may not find them anywhere near the beach.

THOTTADA BEACH
Thottada beach is situated on Kannur-Tellichery highway 8 km away from Kannur Railway station in Kannur district between Kannur town and Thalassery city in Kerala state, South India.
The SreeNarayana College, Government Vocational Higher Secondary Dchool, Kannur Polytechnic, Kannur ITI and the Institute of Handloom and Textile Technology are located in Thottada.
Thottada is also a scenic village. Thottada beach is an ideal place for a sunbathing and swimming. There are a beach house and guest houses offering accommodation at reasonable piece. The Thottadariver flows into one end of the beach. There is also a dam built across the river 3 decade age to keep the fresh water from salt water. Away from the sea the river spreads to form swamps which makes a great habitat for various birds and fishes.
PAYYAMBALAM BEACH TOURISM
Kannur is a picturesque city located in the southern state of Kerala. Kannur is must visit for there are many beautiful tourist destinations it has to offer including serene and lovely beaches ,forts monuments, museums ,temples,etc.
Situated in Gods own country, Kerala ,is the payyambalam beach that is 2km away from Kannur town . The long stretch of golden sand , sparkling blue waters dotted with coconut plantation make sit a perfect escape for recreation and amusement .The payyambalam is worth a visit for it is known as one of the cleanest and most spectacular beaches in Kerala.
Hushed and isolated ,this beach is a key tourist destination and has the distinction of being a hot-spot for shooting prominent films and advertisements .The extravagance of sandy beach and clear blue Arabian sea is intermingled in the Payyambalam beach . A flat laterite cliff  in the sea provides a picturesque and extraordinary striking sight.
The warm tourist spot is deemed as one of the leading travelers destination in Kerala .Payyambalam  beach is that stunning place where life goes on as it did in the golden idyllic days, untroubled by worldly turmoil. Payyambalam beach is a supreme site of respite for revitalizing your mind and body.Payyambalam beach is a idyllic beach near Kannur with a attached garden .Payyambalam beach is excellent for walk , swimming ,and quiet beach getaway . It is one among the five beaches which is collectively known as Kannur Beach . Long sandy stretches and recreational facilities of this beach makes it a favourite hangout.
Payyambalam beach is best described as the ‘land of white shores’. Payyambalam beach s a perfect spot for unwinding and relaxation . One of the major attractions of this beach other than the natural splendor is a majestic sculture of a child and his mother by renowned artist KanayiKunhiraman . the sculpture is situated in the lush green garden which is also a paart of the beach area .It also houses monuments of some eminent personalities like Swadeshabhimani ,Ramakrishna Pillai, A.K Gopalan, K.G Marar, and PadmanMandavan. Considered to be one of the most important place for rejuvenation and spirituality, the beach is an abode of serenity and beauty. Vibrant and bustling payyambalam beach is equally popular with tourists and locals.
There are various facilities and improvements that are made for the development of the destination .The narrow bridge across a water course between the beach front and the payyambalam garden was a major obstacle to the development of the beach as the tourist spot . The payyambalam beach which has been identified as amajor tourism destination in the Malabar region is expected to be given a facelift with the commissioning of the bridge which also connects the municipality and the pallikunnugramapanchayat .





ABOUT KANNUR AND MUZHAPPILANGAD BEACH
            Kannur is one among the northernmost districts in the south western state of Kerala in India. The old name 'Cannanore' is the anglicized form of the Malayalam word Kannur. Kannur might have derived its name from one of the Hindu diety, Kannan (Lord Krishna) and Ur (place) making it the place of Lord Krishna. The deity of the KatalayiSreekrishna temple was earlier situated in a shrine at KatalayiKotta in the south eastern part of the Kannur town.
With the Western Ghats in the east and Lakshadweep sea in the west, Kannur district is bounded by a wealth of natural beauty. Kannur is blessed with natural beaches, hill stations, rivers, backwaters, historical monuments and religious centers. The district itself which shares much of the natural splendor has been a key contributor to the cultural, religious, political and industrial heritage of the state. In addition, Kannur enjoys the credit of having been the cradle of many a colourful folk art and folk music of Kerala.
Kannur is rightly described as “The land of Looms and Lores”. Kannur is well known for its handlooms. It is one of the major exporter handlooms in India. The handloom cloths of Kannur have won international reputation. The industry was confined to the production of coarse varieties of dhoties and like, in the past. Production of quality and exportable varieties of handloom fabric was started when the Basal Evangelical Mission entered the field. The handloom industry, which was once the monopoly of private enterprise, has since been organized on co-operative lines. It provides employment to hundreds of thousands of people directly and indirectly.
Kannur is rich in traditional art and culture. Kannur is the home of Kerala folklore academy. The gift of Kannur in the field of art and culture is its folk arts. A large number of folk plays and dances are prevalent among the scheduled caster and tribes. Each tribe has its own glorious collection of folk plays and dances which are performed during festivals. Theyyam or Theyattam is an ancient and still popular ritual dance. It’s a unique combination of dance, music and also reflects the main features of a tribal culture. Theyyam is generally performed in front of the village shrines. There are a large number of temples in Kannur where Theyyam is performed
Muzhappilangad Beach is the only drive-in beach in Kerala. It is located parallel to National Highway 17 between Kannur and Thalassery. One can drive the entire 4 km length of the beach. There is an unpaved road winding through coconut groves leading to the beach. The beach is bordered by black rocks, which also protect it from the stronger currents of the ocean.
Approximately 100-200 m south of the beach there is a private island called Dharmadam Island. It is possible to walk to the island during low tide. Muzhappilangad is the one of the important tourist destination of Kerala. Its drive in beach, the second largest in India, has already entered in the world tourism map. The drive-in-beach is fast developing tourist spot which is attracting both local and foreign people in large numbers.
The shores of the Muzhappilangad beach are lined with black boulders, which protects the shores from the lashing waves and also make a natural shallow place. One can easily swim in this natural shallow pool of water without having to fear the powerful currents. One can soak up the sun while lying lazily on the rocks. It is a beach lover's paradise. The calm yet enthralling ambience of the beach is what makes it a popular getaway for tourists

TOP DRIVE-IN BEACH IN WORLD

Corolla, North Carolina, US. This beach is famously home to the Corolla wild horses, descended from the mustangs of Spanish explorers, and a properly equipped 4x4 can spend a good day following them up the north end of the famed Outer Banks. Corova, to the north, is even a bit more isolated, if less horse-dense. With permits, and for most of the non-bikini months, there are places to drive all up and down the Outer Banks. (Note: Corolla is not pronounced like the Toyota sedan, but as CARE-uh-luh.)
Fraser Coast, Queensland, Australia. They call it the Great Beach Drive, and that’s more than just a marketing ploy. It’s a Ute adventure along 31 miles of beach, and it’s actually a shortcut between Noosa and Mary borough, which would be 100 miles on the macadam (or bitumen, as they call it down under). The beach route will take you a bit longer, though, as you’ll have to watch out for high tides and migrating whales, as well as all the natural beauty of two UNESCO Biosphere Reserves.
Muzhappilangad, Kerala, India. This isn’t a long beach drive — just three miles — but it’s on what some call India’s most beautiful beach, a crescent protected by giant black rocks that keep the surf gentle. This is good, because all manner of motor vehicles will be sharing your watery lane, from local families in SUVs, to hotshots practicing Tokyo drifts in their Subarus, to local youth riding motorcycles where the waves lap the sand. (Note: This destination is not pronounced like the North Carolina beach town, but as Kah-RAH-la.)
Padre Island, Texas, USA. It’s the longest stretch of undeveloped beach in the United States, and because Texas considers all beaches public highways, it may be the longest stretch of highway without a Starbucks. For 60 of its 70 miles, Padre Island National Seashore allows vehicle traffic on the beach beside the usually docile Gulf of Mexico, and brave drivers can search for rare and endangered species as well as lost treasure from Spanish galleons. Be sure to wear your seatbelt; this is a public highway and all traffic laws apply.
Natal to Fortaleza, Brazil. At 450 miles over 92 beaches, the trip can take three days or three months, depending on just how much you like camping among quaint fishing towns, towering sand dunes, and perfectly picturesque bays. You can rent a dune buggy for short trips, or haul in your own 4x4. If you’re really enjoying the trip, you can continue north to dune-shrouded Jericoacoara, said to be one of the most beautiful beaches in the world.
Sólheimasandur beach, Iceland. This is a black sand beach under the gray Icelandic sky. Out of that sky in 1973 fell a US Navy DC-3, and its slowly decaying wreckage still lies there, waiting for tourists to torture rental cars so that they may capture haunting (and album-cover-ready) pictures. (Update: Inconsiderate drivers have forced local landowners to bar access to the wreckage, as of last March. Nice job, tourists.)
TOURIST ATTRACTION ON THE BEACH
During low-tide one can walk to Dharmadam Island, located about 100 meters off the shore. The island is a great place to enjoy the beach as well as greenery amidst water. It is a privately owned island and the tourists need permission to reach the island. The natural beauty of the island can be enjoyed during low tide and one can reach the island on foot. The high tide demands boat-riding to reach the island as it cannot be accessed on foot. The sightseeing of the island attracts many of the tourists and it is one of the mesmerizing views that nature bestows to this beach specifically.
The natural surroundings, the calm atmosphere, the long stretches of sand and the cool air blowing in the evening time are some of the natural treasure one can discover on this beach. Apart from the sightseeing and biking, one can enjoy some of the water activities on the beach. This place is a great place to enjoy swimming, take a sun bathe, or surf in the water. Though much of the water sports are not enjoyed on this beach, it is a great place for swimming and surfing.
The beach festival held during April is a major tourist attraction every year.  This festival attracts many of the bikers and motorists to try stunts.  Experience this festival leaves many filled with joy and happiness. This festival is considered to be one of the major events in the Kannur district.
Staying for few days on the beach brings amazing experiences to the tourists during winter. The ideal time to visit the beach is from October to April. One can find many budget and mid-range hotels and guest houses near the beach. Within 1km of distance, the accommodation is quite affordable. One will not find any luxurious stay near the beach. There also one can get the sea food in the shacks located in the nearest area of the beach.
MUZHAPPILANGAD BEACH ACTIVITIES
· Beach driving
 Beach driving is one of the most popular and iconic activities, beach goers 
have come to enjoy as part of their Muzhappilangad Beach vacation tradition. Cars aren’t the only mode of transportation worthy of our breath taking beaches. Those traveling on two wheels can have just as much fun. Our white-sand beaches are perfect for an early morning peddle a relaxing afternoon cruise.
· Parasailing
           Parasailing, also known as parascending or parakiting, is a   recreational kiting activity where a person is towed behind a vehicle (usually a boat) while attached to a specially designed canopy wing that reminds one of a parachute, known as a parasail wing. The manned kite's moving anchor may be a car, truck, or boat. The harness attaches the pilot to the parasail, which is connected to the boat, or land vehicle, by the tow rope. The vehicle then drives off, carrying the parascender (or wing) and person into the air. If the boat is powerful enough, two or three people can parasail behind it at the same time. The parascender has little or no control over the parachute. The activity is primarily a fun ride, not to be confused with the sport of paragliding.
· Paragliding
Paragliding is the recreational and competitive adventure sport of flying paragliders: lightweight, free-flying, foot-launched aircraft with no rigid primary structure.The pilot sits in a harness suspended below a fabric wing. Wing shape is maintained by the suspension lines, the pressure of air entering vents in the front of the wing, and the aerodynamic forces of the air flowing over the outside.
· Power boating
           Power boating describes activities performed in a motorized boat. Generally, a power boat has a high power-to-weight ratio and a hull design that allows for easy planning, which allows for higher speed and improved handling. Also, the shape of the actual boat is usually very streamlined, which minimizes air resistance and drag, therefore increasing speed.
· Swimming
Swimming, in recreation and sports, the propulsion of the body through water by combined arm and leg motions and the natural flotation of the body. Swimming as an exercise is popular as an all-around body developer and is particularly useful in therapy and as exercise for physically handicapped persons. It is also taught for lifesaving purposes. For activities that involve swimming, see also diving, lifesaving, surfing, synchronized swimming, underwater diving, and water polo.
MUZHAPPILANGAD BEACH FEST
As an initiative to promote tourism in Muzhappilangad Beach, a beach fest is organized here sometime in the months of April and May. Activities such as folk art programmes for children, science and culture exhibition and educational fair is organized which is a crowd favorite. In addition to these, an amusement park is also set up where children can spend hours at a stretch. Another attraction is the trade fair of Muzhappilangad beach which has a wide variety of colorful items available on sale. The Beach Fest is one of the most successful events held here and is a definite must visit during this time.
BIRD WATCHING HOTSPOT
Despite a tourist destination the beach is a bird watching hotspot too. More than thirty species of migratory birds visit here in the winter. Among them Pectoral sandpiper and Caspian plover, sighted here in 2013 were reported for the first time in Kerala. Long, broad shore and rocky formations on the either side of the beach provide a safe place for migration.
Species
· Egrets
· White bellied sea eagle
· Eurasian Oystercatcher
· Black-winged Stilt
· Plovers
· Whimbrel
· Eurasian Curlew
· Sandpipers
· Common Greenshank
· Common Redshank
· Ruddy Turnstone
· Sanderling
· Little Stint
· Ruff
· Sea Gulls
· Terns
· Brahminy kite
· Black kite
· Asian Openbill


THINGS TO DO IN MUZHAPPILANGAD BEACH 
The beautiful beach in the state of Kerala is one of the ideal places to experience adventure sports at its best. It is one of the top tourist destinations in Kerala that offer you the opportunity to do & experience innumerable things, the memories of which you will cherish for a lifetime. We have highlighted some of the best things to do in Muzhappilangad Beach:
· Savour authentic Malabar cuisine – It doesn’t matter whether you are a foodie or not but you shouldn’t miss tasting the lip-smacking Malabar cuisine. Rich in spices and aroma, enjoy exotic Malabar seafood and other delicacies in one of the numerous eateries that line the 4-kilometre stretch of beach. Some of the must-try foods are Malabar Chicken Biriyani, Malabar Lamb Curry, Malabar Duck Roast and Appam.
· Adventure sports – Muzhappilangad Beach is one of the best places for adventure sports. You can experience parasailing, paragliding and micro light flights here or indulge into other kinds of water sports, catamaran ride or power boating. All the adventure sports are performed under strict guidance of experts.
· Swimming – The entire beach is lined by black rocks that protect it from the currents of the deep. Shallow waters and clean beach makes it a swimmer’s paradise.
· Enjoy a long drive – The best way to unravel the hidden secrets of Muzhappilangad Beach is a long drive along the coast. Unwind and relax as gentle breeze kisses your forehead and you immerse completely in the stunning views of the setting sun, glimmering water and white sands.
HOW TO REACH MUZHAPPILANGAD BEACH
Despite being a less popular tourist destination in Kerala, Muzhappilangad Beach is well accessible from other parts of the state.
By Air : Kannur International Airport (17.5 km.) is the nearest airport that has 
regular flights plying from the city to other parts of India and worldwide. Board a flight till Kannur and from there you can hire a private taxi or get a state bus to reach here.
By Rail: Kannur is the nearest rail head, located about 16 km. from the beach. It has regular trains to and from other cities in Kerala and India.
By Road: The beach is situated parallel to NH 66 (formerly known as NH 17), between Kannur and Thalassery. This makes it even more accessible via roadways, connecting it to other parts of the state and India.
NEAREST PLACES IN MUZHAPPILANGAD BEACH
1. Choottad Beach
This is a radiant, unexplored beach located in Pazhayangadi, 30 kms from Kannur town. The beauty of this place is nothing short of spectacular. With lush green Ezhimala on one side and clear blue Perumba backwaters and trees lined on the other, this place offers a unique view and experience.
Choottad beach also has a children’s park and offers boating facilities on the backwaters of Perumba. The beach stretches for long and extends into the Puthiyangadi beach.
2. Arakkal Museum
Arakkal Museum stands as a tribute to the only erstwhile Muslim royal family of Kerala.TheArakkal family has played a notable role in the history of Malabar. The palace is situated in Ayikkara, at a distance of 3 km from Kannur town. The 200-year-old palace has been renovated and converted into a heritage museum in the year 2005.The museum exhibits the history of the Arakkal house and the regional influence of the Arakkal ‘Rajas’ and ‘Beevis’ (the male and female rulers) in the time of their authority.
The museum displays old records, maps and drawings of surveys and many other manuscripts that throw light on the activities of the family, details about spices trade and relationship with European colonial powers. All these antiquate displayed makes it a must visit and interesting museum in Kerala.TheArakkal museum is administered by the Arakkal Family Trust.
3. Dharmadam Island
Dharmadam Island (Green Island) is an enchanting paradise located at Thalassery.  It’s a beautifully, secluded spot with coconut trees and dense bushes extending upto 5 acres. The island is just 100 meters from the mainland of Dharmadam. The island is surrounded by the Anjarakandyriver on three sides and by the Arabian sea on the fourth side. The island is a beautiful sight from the Muzhappilangad beach.
During low tides, the sea subsides making it possible for tourists to visit the island. Walking through the shallow waters to the island is an exciting experience. However, do not venture to the island alone, as the water can rise expeditiously during high tide. Get advice from a local guide as you travel to Dharmadam through the low tides.An alternative way to reach Dharmadam is by taking a boat from the south end of Moidu Bridge which is close by on the Kannur-Thalasseryhighway.Green Island is unoccupied, though a well is present which indicates human presence. The surprising fact about the well in the island is that the water is not at all salty. Fascinating right.The best time to visit this island is between October and May. Since the island is privately owned, you’ll need permission to visit it.
4. St. Angelo Fort
The St.Angelo fort is approximately 3 kms west of Kannur, the place where history stands still.
It was built by the Portuguese in 1505 and is strikingly silhouetted against the sea. The fort is a blend of different architectural styles, a remarkable piece of architecture with its triangular design and magnificent interiors. History says that the Dutch captured the fort from the Portuguese in 1663 and sold it to Ali Raja of Kannur.The fort offers a captivating view of the Mappila Bay and Dharmadom Island. It also offers a fascinating view of a natural fishing bay and a sea wall projecting from the fort dividing the rough sea and inland water.The beautiful location facing the sea, the well-maintained gardens inside the fort and the peaceful ambience is an enthralling experience for the visitors.
5. Payyambalam Beach
Just 2 km away from Kannur town, the Payyambalam beach is a large stretch of golden sand with a garden attached on its side. This is the favorite hangout spot for both locals and tourists. This beach is long, wide and extending upto 4 kms. Payyambalam beach offers several activities like water skiing, parasailing and boat ride conducted by Kerala Tourism. There is also a beach garden on top of the cliff which forms the natural border on one side of the beach.

6. Meenkunnu Beach
This is a beautiful beach of golden sand and is surf tucked behind the thick lineup of tall coconut trees. It is about 10 km from Kannur town and also along the same stretch of Payyambalam beach shoreline. Meenkunnu means the “hill of fish”, pointing out to the strong fishing tradition of beachside villages. There is a cliff on top of this beach which is a good view point. This beach is an ideal and refreshing spot for the people who feel Payyambalam beach is a bit crowded.
7. Parassinikkadavu Snake Park
Parassinikkadavu Snake Park is one of the major attractions in Kannur. It is located in Anthoor Municipality about 16 kms from Kannur Corporation.  The snake park was founded for the conservation and preservation of snakes in Kerala.
The snake park houses small animals and a variety of snakes, most of which are endangered species. There is a large collection of venomous snakes like Spectacled Cobra, King Cobra, Russell’s viper, Krait and various pit vipers and non-poisonous snakes including pythons.
Talks are conducted at the park by trained personnel to share and educate information about snakes and to create awareness that will help fight fears regarding these reptiles.
8. Aaralam Wildlife Sanctuary
The Aaralam Wildlife Sanctuary is located on the western slope of the western Ghats covering an area of 55 sq.km.When compared to other famous wildlife sanctuaries in Kerala, Aralam sanctuary has a number of hill ranges that have an elevation between 50m to 1145m. A trek in these hill ranges requires high stamina because of the elevation levels.The highest peak is KattiBetta having an elevation of 1145 m.
The Aralam sanctuary is home to diverse flora and fauna and the wildlife includes animals like the Jungle Cats, Bison, Elephants, Boar, Leopards and different kinds of Squirrels. The best time to visit Aralam is from June to October.
9. Thalassery Fort
Thalassery Fort, also known as Tellicherry Fort, is located 22 km from the Kannur in the small town of Thalassery. It was one of the most important European trading centres of Kerala. In 1703, the British East India company built the monument as a testimony of their colonial imperialism. This monument lies amidst low wooden hills running down to the sea and protected by natural waters. The architecture of the Tellicherry fort, with massive walls, complex but beautifully carved doors,   indestructibly flanking bastions, and secret tunnels to the sea make it an imposing structure of Kannur. These are some of the best places to visit in Kannur. There are places like Parassinikkadavu Temple, Pazhassi Dam, Pythal Mala, Ezhimala, Mappila Bay and Madayipara that are not mentioned here, but nevertheless, definitely worth visiting!
MUZHAPPILANGAD ASIA’S LARGEST AND KERALA’S ONLY DRIVE- IN BEACH DESTINATION
Muzhappilangad Beach is famous for being Asia’s largest and Kerala’s only drive-in beach. At about 7km from Thalassery in Kannur, you have a 4 km stretch of sand that awaits you to simply drive along as you soak in the view of the beautiful Malabar Coast. Along the way, one gets to munch on delicacies from a number of shacks that offer authentic Malabar cuisine. It is often considered a swimmers paradise as the black rocks protect the beach from deep currents. This is a perfect way to relax and soak in this clean and well maintained beach. One can also partake in adventure sports like paragliding, parasailing and micro light flights along with water sports, power boating or a simple catamaran ride.
The beach festival is celebrated in the month of April and it is one of the important tourist attractions in the district of Kannur in Kerala. The youth also try many driving stunts in cars like drifting and wheeling in bikes as this is a paradise for driving along the shore. Just 100m from this beach you would find a private island, which can be reached by walk at times of low tide.
There is an unpaved road winding through coconut groves leading to the beach. To get to this road, if you are driving from Tellicherry towards Kannur, take the left turn just before the first railway crossing you encounter after crossing the Moidubridge. The beach is about 5 km long and curves in a wide area providing a good view of Kannur on the north. Local laws allow beachgoers to drive for a full 4 km directly on the sands of the beach. The beach is bordered by black rocks, which also protect it from the stronger currents of the ocean.
Approximately 100–200 m south of the beach there is a private island called Dharmadam Island (PachaThuruthu in Malayalam, which translates to Green Island in English). It is possible to walk to the island during low tide. One can explore the true and untouched beauty of this island just a meter from the shore. Wonderful picnic spot to enjoy the magical rejoice of water and scenic nature beauty.The beach is surrounded by black rocks, which also safeguard it from the stronger currentsofsea. The charming feel of this picturesque Muzhappilangad beach invites you to swim, take a sun bathe, or simply be idle around. From Muzhappilangad, you can also observe the Dharmadam Island or the Green Island. An amazing combination of beach and island is just across the Anjarakkandy River. 
Since the late 90's, the beach has seen a steady influx of European tourists during winter. Even though the beach has attracted many lucky visitors into her, major shares of foreign and domestic tourists are not aware of the potential of this elusive destination. It is a must see destination for Indians as well as foreign tourists. After the face lift of the beach there has been a huge improvement in the facilities available to the beach visitors including resorts roads etc.
COMPREHENSIVE MASTER PLANS FOR THE SUSTAINABLE DEVELOPMENT OF ADVENTURE TOURISM AT MUZHAPPILANGAD BEACH
Kerala is a land of Mountains, Backwaters, Beaches and Sea. There is abundant scope for adventure tourism if these natural resources are properly utilized. Government of Kerala has recognized Tourism as one of core competent sectors which can substantially contribute to the overall development of the State. Government of India and the State Government have come out with many strategies for tourism development, since tourism not only has economic development and possibilities for foreign exchange earnings, but also has a high multiplier effect directly contributing to the local economy, by creating a large number of direct and indirect job opportunities. Adventure Tourism may not be a regular activity throughout the year. But during apt seasons the volume is very high. It is observed that a very important contribution of tourism development in an area is the specific enhancement of the quality of the environs and the infrastructure in the area, which benefit not only the tourists but also the local population. The Govt. of Kerala, Department of Tourism has formed a society to promote adventure tourism in the State. This society has decided to take up the development of Muzhappilangad beach destinations.
Muzhappilangad is the only Drive in beach where motor car driving is possible for a stretch of 4 kms. Between Kannur and Thalassery Towns. The enchanting ambience of the beautiful Muzhappilangad beach is ideal for swimming, sunbathing or to just laze around. Dharmadam Island can be seen from this beach. The sea here is very calm and shallow which is the most important feature which makes this beach a paradise for Sea Swimmers. Other adventure sports practiced here are car stunts like drifting and wheeling in bikes. There is abundant scope for all sea based adventure activities in this beach. Further possibility of other adventure tourism activities in and around Muzhappilangad area is also worth serious consideration Muzhappilangad beach is 15 kms, from Kannur and 8 kms, from Thalassery which the Kannur Thalassery highway runs parallel to this beach. The nearest airport is at Kozhikode and is 100 km. away. Dharmadam Island is a small stretch of land of about 2 hectares area and is located at a distance of 100 mts. from the Muzhappilangad beach. In low tide period it is possible to walk to this island through the sea bed. Govt. has taken over some portion of land here for Tourism development. The island is also to be considered along with the beach for development of adventure tourism activities.








DATA ANALYSIS AND INTERPRETATION
TABLE NO: 4.1
GENDER WISE CLASSIFICATION
	Gender
	No. Of respondents
	Percentage

	Male
	14
	70

	Female
	6
	30

	Total
	20
	100


Source: Primary Data
FIGURE 4.1
GENDER WISE CLASSIFICATION

INTERPRETATION
According to the survey it shows that 70% of the respondents are male and 30% of the respondents are female. Hence it can be interpreted that majority of the respondents are male.
TABLE 4.2
AGE WISE CLASSIFICATION
	Age
	No. of respondents
	Percentage

	Below 20
	7
	35

	21-30
	10
	50

	31-40
	3
	15

	Above 40
	0
	0

	Total
	20
	100


Source: primary data
FIGURE NO: 4.2
AGE WISE CLASSIFICATION


INTERPRETATION
According to survey, it shows that 35% of the respondents are in age below 20,50% of the respondent are in age of 21-30,15% of the respondent are in age of 31-40 and none are of above 

TABLE NO: 4.3
EMPLOYMENT STATUS
	Employment
	No of respondent
	%

	Student
	12
	60

	Working
	6
	30

	Self employed
	2
	10

	Retired
	0
	0

	Others
	0
	0

	total
	20
	100


Source: primary data
FIGURE NO: 4.3
EMPLOYMENT STATUS


INTERPRETATION
According to survey, it shows that 60% of the respondent are students,30% of the respondent are in working,10% of the respondent are self-employed, and none of the respondents belongs to retired and others.
TABLE NO: 4.4
EDUCATIONAL QUALIFICATION
	Education
	No of respondent
	%

	SSLC
	1
	5

	Plus two
	5
	25

	Graduate
	11
	55

	Others
	3
	15

	Total
	20
	100


Source: primary data
FIGURE NO: 4.4
EDUCATIONAL QUALIFICATION
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INTERPRETATION
According to survey, it shows that 5% of the respondents are SSLC,25% have plus two,55% are graduate and 15% of the respondents are others. Hence it can be interpreted that majority of the respondents have been graduate.

TABLE NO: 4.5
INTEREST IN DRIVING BEACH
	Opinion
	No of respondent
	Percentage

	Yes
	20
	100

	No
	0
	0

	Maybe
	0
	0

	Total
	20
	100



Source: primary data
From the above table, of the total no. respondents,all are intrested in driving beaches 
FIGURE NO: 4.5
INTEREST IN DRIVING BEACH


According to survey, it Shows that 100% of the respondent are interested in driving beach, 
TABLE NO :4.6
CLEAN AND PLASTIC FRIENDLY
	Opinion
	No of respondent
	Percentage

	Yes
	7
	35

	No
	9
	45

	May be
	4
	20

	Total
	20
	100


Source: primary data
From the above table, of the 20 respondents 7 say that the beach is clean and plastic friendly, 9 say it is not and 4 are not sure about it.

FIGURE NO: 4.6
CLEAN AND PLASTIC FRIENDLY

[image: ]According to survey, it shows that 35% of the respondents have opinion that the beach is clean and plastic friendly, 45 % of the respondent have opinion that the beach is not clean and 20% of respondents have opinion that maybe the beach is clean and plastic friendly.
TABLE NO: 4.7
WELL DEVELOPED TOURIST DESTINATION
	Opinion
	No. of respondents
	Percentage

	Yes
	14
	70

	No
	6
	30

	Total
	20
	100


Source: primary data
From the above table, of the 20 respondents 14 say that the beach is a well-developed tourist destination and 6 say it is not.
FIGURE NO.4.7
WELL DEVELOPED TOURIST DESTINATION



According to survey, it shows that 70% of the respondents have opinion that it’s a well-developed tourist destination, and 30% of the respondent’s opinions that its not a developed tourist destination.
TABLE NO: 4.8
MODE OF TRANSPOTATION
	Vehicle
	No. of respondents
	Percentage

	Car
	13
	65

	Bike
	6
	30

	Cycle
	1
	5

	Other
	0
	0

	Total
	20
	100


Source primary data
From the above table, of the total no of respondents, 13 of them prefer car as their mode of transportation to the beach, 6 prefer bike and 1 prefer cycle.

FIGURE NO.4.8
MODE OF TRANSPOTATION

According to survey, it shows that 65% of the respondents have opinion that they are using car for transportation,30% of the respondent using bike,5% of the respondent using cycle.
TABLE NO.4.9
		FAMOUS FOR OTHER THAN A DRIVING BEACH
	Opinion
	No. of respondents
	Percentage

	Yes
	9
	45

	No
	5
	35

	Maybe
	6
	20

	Total
	20
	100


Source: primary data
From the above table, of the 20 respondents,9 say that the beach is famous for other than as a driving beach and 5 say it is not and 6 are not sure about it.
FIGURE NO 4.9
FAMOUS FOR OTHER THAN A DRIVING BEACH

According to survey, it shows that 45% of the respondent are agreed it is famous other than a driving beach,35% of the respondent are not agreed it is not a  famous place other than a driving beach ,and 20% of the respondents have opinion that may be. Hence it can be interpreted that majority of the respondents are saying highly rated tourist destination. 
TABLE NO.4.10
HIGHLY RATED TOURIST DESTINATION
	Opinion
	No. of respondents
	Percentage

	Yes
	16
	80

	No
	4
	20

	Maybe
	0
	0

	Total
	20
	100


Source: primary data
From the above table, of the 20 respondents 16 are of the opinion that the beach is a highly rated tourist destination and 4 of them are of the opinion that it is not.
FIGURE NO 4.10
HIGHLY RATED TOURIST DESTINATION

According to survey, it shows that 80% of the respondent are agreed it is highly rated tourist destination,20% of the respondent are not agreed it is not a highly rated tourist destination, Hence it can be interpreted that majority of the respondents are saying highly rated tourist destination.
TABLE NO. 4.11
RECOMMEND TO SOMEONE
	Opinion
	No. of respondents
	Percentage

	Yes
	18
	90

	No
	1
	5

	Maybe
	1
	5

	Total
	20
	100


Source: primary data 
From the above table, of the total no of respondents 18 of them are ready to recommend the place to others, 1 is not ready to do and 1 is not sure about it.

FIGURE NO 4.11
RECOMMEND TO SOMEONE

According to survey, it shows that 75% of the respondent are agreed it is recommended to someone,15% of the respondent are not recommended to someone, and 10% of the respondents have opinion that they either recommended or not. Hence it can be interpreted that majority of the respondents are recommended
TABLE NO: 4.12
BEST TIME TO VISIT
	Opinion
	No of respondent
	Percentage

	Morning
	3
	15

	Afternoon
	1
	5

	Evening
	16
	80

	Total
	20
	100


Source: primary data
From the above table, of the total no of respondents, 3 say that the best time to visit the beach is in the morning, 1 say that the best time is afternoon and 16 say that evening is the best time to visit the beach.
FIGURE NO: 4.12
BEST TIME TO VISIT

According to survey, it shows that 80% of the respondent are visiting beach in evening,15% of the respondent are visiting in morning, and 5% visiting in afternoon. Hence it can be interpreted that majority of the respondents are visiting beach in evening.
TABLE NO: 4.13
PREFERRED SEASON TO VISIT
	Opinion
	No of respondent
	Percentage

	monsoon
	4
	20

	summer
	9
	45

	winter
	7
	35

	total
	20
	100


Source primary data
From the above table, of the total no of respondents, 4 of them prefer monsoon season to visit the beach, 9 of them prefer summer season and 7 prefer winter season.
FIGURE NO: 4.13
PREFERRED SEASON TO VISIT

According to survey, it shows that 45% of the respondent are visiting beach in summer season,35% of the respondent are visiting in winter season, and 20%visiting in monsoon. Hence it can be interpreted that majority of the respondents are visiting beach in summer season.
TABLE NO 4.14
SATISFACTION OF VISITING BEACH
	Opinion
	No of respondent
	Percentage

	Yes
	19
	95

	No
	1
	5

	May be
	0
	0

	Total
	20
	100


Source primary data
From the above table, of the 20 respondents, 19 of them are satisfied with their beach visit, and one is not.

FIGURE NO 4.14
SATISFACTION OF VISITING BEACH

According to survey, it shows that 95% of the respondent are satisfied with visiting the beach,5 % of the respondent are not satisfied with visiting the beach. Hence it can be interpreted that majority of the respondents are satisfied with visiting the beach.
TABLE NO: 4.15
ENTRY FEES
	Opinion
	No of respondent
	Percentage

	Yes
	10
	50

	No
	4
	20

	May be
	6
	30

	total
	20
	100


Source primary data
From the above table, of the total no. of the respondents 10 say that there is entry fees to enter the beach and 4 say that there is not.
FIGURE NO 4.15
ENTRY FEES

According to survey, it shows that 50% of the respondent are says that there has entry fees, 30% of the respondent are says maybe, and 20% says that there is no entry fees. Hence it can be interpreted that majority of the respondents says that there are entry fees
5.1 FINDINGS
· This beach is the most sought out location to practice driving for beginners and amateurs 
· The beach is clean and plastic friendly
· Majority of the respondents says it is a well-developed tourist destination
· Majority of the respondents recommend beach to others.
· 80% of the respondents says evening is the best time to visit.
· 65% of the respondents choose car for transportation
· Lack of proper lighting facilities.
· Trash cans were not present.
· Lack of proper shelters from heat and rain.
· Lack of safe drinking water facility.
· Lack of refreshment stalls.
· No information centres.
· Lack of adequate number of beach staff raises security issues.
· Lack of proper first aid facility.
· Among various tourism attractions, beaches in the state play very significant roles in the promotion of tourism.








5.2 SUGGESTIONS
· Renovate the stone gallery so that visitors can relax on it 
· Construct rest rooms and shelters 
· Provide adequate lighting, safe drinking water and trash cans 
· Provide refreshment stalls
· Appoint more beach staff 
· Rail and road transportation should be strengthened and tourists visiting beaches should be treated well.
· Shopping facilities in beach centres should be improved.
· Beaches and surroundings should be kept neatly, and cleanliness and hygiene conditions must be maintained always.
· Adequate tourism information centres should be established to give proper directions to tourists. Behaviour and hospitality of local people, transporters, traders, hotel staff etc. should be improved.  Trained staff must be appointed in beach areas for providing first aid and other medical services.
· Home stay facilities should be offered near the beach centres. 
· Budget hotels should be established near the beach centres to attract lower income groups.
· Tourist guides and tourism personals having multi linguistic communication skills should be deputed in beach centres.
· Environmental resources should be conserved, and culture and social heritage should be protected. 






5.3 CONCLUSION
Tourism industry is considered as a crucial service industry in India especially in Kerala with consistent growth in respect of volume of tourists and also average outlay per tourists – both domestic and foreign tourists. Since the State Kerala has exclusive tourism peculiarities and strengths, the state should emphasize on the development of new tourism products such as beach tourism, backwater tourism, monsoon tourism, adventure tourism, eco-tourism, pilgrim tourism, Ayurveda tourism etc. From the present study, it is understood that even though North Kerala districts have adequate beach tourism potentials, those beach resources have not been utilized well for tourist’s sake. 
Since majority of the respondents believe that Kerala is a safe travel destination for tourists, government in cooperation with private tourism promotion groups should take initiatives to make Muzhappilangad beach first class tourist destinations. For making this objective realized, better infrastructural facilities must be offered, trained tourism guides and tourism personals should be appointed, budget hotels and home stay facilities should be provided, inland waterways should be improved and more over natural resources and social heritage should be protected.
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QUESTIONNAIRE
1. Name:

2. Gender
3. Male
Female
Other

4. Age
Below 20
21 to 30
31 to 40
Above 40

5. What is your employment status
Working
Self employed
Student
Retired
Other
6. What is your educational qualification?
	S.S.L.C
            Plus two
	Graduation
	Other


7. Are you interested in driving beaches
Yes
No

8. Do you find this beach clean and plastic friendly?

Yes
No
Maybe

9. Do you find muzhappilangad beach as well as developed tourist destination? If no what are your suggestions?
10. What kind of transportation do you prefer for here?

Car
Bike
Cycle
Other

11. Is this place famous for other than a driving beach?

Yes 
No
May be
12. Do you think muzhappilangad beach is high rated tourist destination?

Yes
No
May be
13. Would you like to recommended this place to someone?

Yes
No
May be
14. When do you think is the right time to visit this location?
	Morning
	Afternoon
	Evening	
15.  Which is the perfect season preferred to visit this location?

Monsoon
Summer
Winter
16. Are you satisfied with the visit to this beach?

Yes 
No
Maybe
17. Is there any entry fees to visit this location?

Yes 
No
May be
18. How do you rate the destination?

Very good
Good
Poor
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