1.1 INTRODUCTION
Entrepreneurship today occupies a top space in the minds of people who are part of the economic work force, student’s policy makers, academicians and bureaucrats. The employees and students are realizing that job don’t give the same stability that was taken for granted just a decade ago. The employees are much more demanding. The risk involved in a typical job have increased. No wonder many young people today are attracted to the concept of entrepreneurship. It has also been evident for some time now that is the entrepreneurs who will create employment opportunities than established big industries. The biggest contribution to a higher economic growth is also expected to come from entrepreneurial effort. The concept of entrepreneurship has wide range of meanings on the one extreme an entrepreneur is a person of very high aptitude who pioneers change, processing characteristics found in only a very small fraction of the population. On the other extreme of definitions, anyone who wants to work for himself is considered to be an entrepreneur.
The interest shown by students for entrepreneurship has been topic these days. Numerous studies have been carried out in a attempt to explain the major reasons for gearing towards entrepreneurship and how individual interest can be created through exposure. There is no argument to say that entrepreneurship can increase the individuals economic situation in terms of income. Due to that many sectors either Govt or non-government will realize that a lot of studies and research efforts have to carried out. All the effort is for one purpose which is to be build with entrepreneurship skills in all who are getting involved in it.
1.2 SIGNIFICANCE OF THE STUDY
Understanding the attitude of college students towards the Entrepreneurship Development Club (EDC) at Kannur University is crucial in evaluating how well such platforms are cultivating entrepreneurial interest and potential among the youth. In today’s competitive world, promoting entrepreneurship at the academic level is essential for encouraging innovation, self-employment, and economic development. By examining student perceptions and involvement, this study can shed light on the effectiveness of the EDC in inspiring students to explore entrepreneurial ventures. It also helps in identifying areas for improvement, ensuring that the club's initiatives align with students' needs, aspirations, and the regional economic context of Kannur.
1.3 STATEMENT OF THE PROBLEM
Entrepreneurship plays a key role in the economic development of a country. But many study result showed that Kerala is industrially backward. Even though the Govt. of Kerala and the Central Govt. provides various support for entrepreneurial development, still majority of educational youth in Kerala are seeking Government jobs. This may be due to their unawareness about the various aspects of entrepreneurship in the state of Kerala.
1.4 OBJECTIVES OF THE STUDY
· To study the attitude of the college students towards entrepreneurship
· To understand the awareness of college students about entrepreneurship
· To identify factors motivating students to choose entrepreneurship as a career
· To know the awareness of students regarding the entrepreneurship supportive schemes provided to them. 
1.5 SCOPE OF THE STUDY
Entrepreneurship is one of the important segment of economic growth any country. The state of Kerala is blessed with several favourable factors fastening enterprises. Yet it has failed to make a significant contribution to the economy. Educated young bloods like to do white collar jobs than starting an enterprise. Hence it is believed the present study “A study of attitude of students towards entrepreneurship” is useful to all stake holders in the Industrial fields
1.6 METHODOLOGY OF THE STUDY
The study is designed as an empirical one based on the survey method. Primary data were used for the smooth conduct of the study.

1.6.1 Research Design
Analytical research design is used in the study.
1.6.2 Area of the Study
The study is conducted among respondents from a study of attitude of students towards entrepreneurship in Kannur University 
1.6.3 Population 
Samples are collected from students of Kannur University
1.6.4 Sample Size
We intend to conduct a sample survey, by taking a sample of 100 respondents from the students of Kannur University

1.6.5 Sampling Technique
Random sampling
1.6.6 Source of Data
Main source of data is
· Primary data 
· Secondary data
Primary Source
The primary data needed for the study were collected from 100 students of Kannur University using a structured questionnaire. For the collection of data convenience sampling technique was used.
Secondary Source 
The secondary data are those which have already been collected by someone else and which have already been passed through statistical process. Secondary data may be published or unpublished data. Secondary data collection method consists of 
· Journals, Internet, Newspaper etc.
1.6.7 Tools for Data Analysis
Different Statistical tools used for the data analysis are
· Tabular representation
It is the statistical tool used to present data in rows and columns.
· Charts
Charts are another statistical tool used to present data in graphs and diagrams. 
1.7 PERIOD OF THE STUDY
The period of study was conducted on 21 days.
1.8 LIMITATIONS OF THE STUDY
· Some of the respondents could not give correct data.
· Lack of time for doing a better project.
· The study focuses on limited area
· A detailed study could not be carried out because of shortage of time.







2.1 REVIEW OF LITERATURE 
Soam et al. (2023) conducted a study involving 1,797 agricultural students from 17 State Agricultural Universities (SAUs) in India. Using Ajzen’s Theory of Planned Behavior (TPB), the research examined students’ attitudes, perceived social norms, and self-efficacy concerning entrepreneurship. The study found that 78% of students expressed interest in entrepreneurship, with rural students showing a higher inclination. Motivational factors included passion, independence, and high income, while financial constraints and uncertainty about the future were significant barriers. ​ The research highlighted the role of university entrepreneurship development centers (CDCs) in fostering entrepreneurial intentions. Programs such as workshops, mentorship, and exposure to successful entrepreneurs were found to positively influence students' attitudes. Additionally, the study emphasized the importance of integrating entrepreneurship education into the curriculum and promoting industry-academia collaborations to enhance students' entrepreneurial capabilities. ​
Wiramihardja et al. (2022) explored the factors influencing entrepreneurial intention among 391 university students in Malaysia. The study identified that need for achievement, proactive personality, and self-efficacy significantly affected students' attitudes toward entrepreneurship. Furthermore, entrepreneurship education and uncertainty avoidance were found to influence opportunity recognition competencies. The research concluded that a positive attitude toward entrepreneurship directly contributed to higher entrepreneurial intentions. ​ The study recommended that universities play a pivotal role in fostering entrepreneurship by providing proper exposure through education and honing essential traits for a career in entrepreneurship. Additionally, the government was urged to formulate effective policies and regulations that support entrepreneurship activities, aiming to address economic challenges and promote sustainable development. ​
Al Issa (2023) examined the role of mentoring, self-efficacy, and motivation in shaping entrepreneurial intentions among university students. The study found that mentoring relationships positively influenced students' entrepreneurial intentions by enhancing their self-efficacy and motivation. Specifically, achievement motivation was identified as a moderator in the mentoring-intentions association, highlighting its importance in the entrepreneurial process. The research emphasized the need for universities to implement mentoring programs that focus on developing students' entrepreneurial skills and mindset. By fostering a supportive environment and providing guidance, institutions can effectively nurture the next generation of entrepreneurs, thereby contributing to economic growth and innovation. ​
Haque (2024) investigated the factors influencing entrepreneurial intention among students at the Islamic University in Bangladesh. The study identified that desire for fulfillment, locus of control, family business background, and entrepreneurial knowledge significantly impacted students' entrepreneurial intentions. The research utilized a comprehensive questionnaire encompassing 26 attributes to assess these factors. ​ The findings suggested that fostering a sense of fulfillment, enhancing students' control over their actions, leveraging family business backgrounds, and providing entrepreneurial knowledge can effectively increase entrepreneurial intentions. The study recommended that universities incorporate these elements into their curricula and support systems to cultivate a more entrepreneurial mindset among students. ​
Wiramihardja et al. (2022) In their 2022 study, Wiramihardja et al. explored the relationship between various factors and entrepreneurial intention among university students in Malaysia. The research found that factors such as need for achievement, proactive personality, and self-efficacy significantly influenced students' attitudes toward entrepreneurship. Additionally, entrepreneurship education and uncertainty avoidance were found to affect opportunity recognition competencies. The study concluded that a positive attitude toward entrepreneurship directly contributed to higher entrepreneurial intentions. It recommended that universities play a pivotal role in fostering entrepreneurship by providing proper exposure through education and honing essential traits for a career in entrepreneurship. Furthermore, the government was urged to formulate effective policies and regulations that support entrepreneurship activities, aiming to address economic challenges and promote sustainable development. ​
Al Issa (2023) examined the role of mentoring, self-efficacy, and motivation in shaping entrepreneurial intentions among university students. The study found that mentoring relationships positively influenced students' entrepreneurial intentions by enhancing their self-efficacy and motivation. Specifically, achievement motivation was identified as a moderator in the mentoring-intentions association, highlighting its importance in the entrepreneurial process. The research emphasized the need for universities to implement mentoring programs that focus on developing students' entrepreneurial skills and mindset. By fostering a supportive environment and providing guidance, institutions can effectively nurture the next generation of entrepreneurs, thereby contributing to economic growth and innovation. ​
Entrialgo and Iglesias (2020) investigated how creativity influences entrepreneurial intentions among university students. Their study, involving 502 undergraduates, found that creativity directly enhances attitudes and perceived behavioral control, which in turn positively affects entrepreneurial intentions. Moreover, creativity was identified as a significant moderator in the relationship between attitudes and entrepreneurial intentions, suggesting that creative individuals are more likely to translate positive attitudes into entrepreneurial actions. ​The authors emphasized the importance of fostering creativity within entrepreneurship education programs. By integrating creative thinking exercises and innovation-focused curricula, educational institutions can better prepare students to navigate the challenges of entrepreneurship. This approach not only enhances students' entrepreneurial intentions but also equips them with the necessary skills to succeed in dynamic business environments. ​
Owodunni (2022) examined the factors influencing entrepreneurial intention among final-year students at the University of Ibadan, Nigeria. The study identified that entrepreneurship education, entrepreneurial confidence, cultural support, and gender significantly predicted students' entrepreneurial intentions. Notably, entrepreneurial confidence had the strongest positive correlation with entrepreneurial intention, highlighting the critical role of self-belief in entrepreneurial endeavors. ​The research suggested that universities should enhance entrepreneurial education by incorporating practical experiences, mentorship programs, and cultural support systems. Such initiatives can bolster students' confidence and preparedness to embark on entrepreneurial ventures. Additionally, addressing gender disparities in entrepreneurship education can further promote inclusive entrepreneurial development. ​
Leiva et al. (2021) explored how contextual factors at universities and cognitive variables influence entrepreneurial intentions among Latin American university students. The study, involving 9,012 students from nine countries, found that program learning directly and indirectly explained entrepreneurial intentions, while attending entrepreneurship courses negatively influenced them. Cognitive variables such as perceived behavioral control, implementation intentions, and attitude also played significant roles in shaping entrepreneurial intentions. ​The authors recommended that universities reconsider the design and delivery of entrepreneurship education programs. Instead of traditional course formats, adopting experiential learning approaches and fostering a supportive entrepreneurial ecosystem can more effectively nurture students' entrepreneurial intentions. Such strategies can lead to a more robust entrepreneurial culture within academic institutions. ​
Hassan et al. (2020) examined the entrepreneurial intentions of Indian university students, focusing on the roles of opportunity recognition and entrepreneurship education. The study found that both opportunity recognition and entrepreneurial self-efficacy positively influenced entrepreneurial intentions. Furthermore, entrepreneurship education and gender were found to moderate the relationships between opportunity recognition, self-efficacy, and entrepreneurial intentions, highlighting the importance of tailored educational interventions. ​ The research suggested that entrepreneurship education programs should emphasize developing students' ability to recognize and evaluate business opportunities. Incorporating real-world case studies, industry interactions, and innovation challenges can enhance students' opportunity recognition skills. Additionally, addressing gender-specific barriers and promoting inclusive entrepreneurial education can further support the development of entrepreneurial intentions among diverse student populations. ​


3.1 ENTREPRENEURSHIP IN INDIA
Entrepreneurship has been “embedded in the Indian genius and is a part of its tradition”. To quote the renowned economist T.N. Srinivasan, india has been an entrepreneurial society. We had the entrepreneurial skill suppressed it for too long time. And now it is thriving the entrepreneurial spirit is an ongoing characteristic of India’s history. Particularly visible in a number of communities engaged primarily in trading. Traditionally the entrepreneurship of such communities is facilitated principally by the successful use of informal ‘entrepreneurial ecosystems and interdependent business network. Further there is also rich tradition within the Indian diasporas, spanning the past several hundred years, whose spirit of enterprise is legion.
Entrepreneurship in India in occur ‘far more encompassing and far reaching way than in developed countries, and could therefore be far more complex, far there is no much more than needs to be done’. Commentators today celebrate the ubiquitous Indian attitude of jugged as an entrepreneurial trait that has been as much a part of every day Indian living as its rich tradition of philosophy and speculation.
The salience of entrepreneurship in India has intensified in recent times particularly with the rise in knowledge intensive services. New entrepreneurs who do not belong to traditional business communities have began to emerge in large numbers. Entrepreneurship has grown rapidly, visibly so creating wealth and generating employment, especially in the past 20 years crucial efforts initiated after economic liberalization-including systematic attempts to reduce the ‘license raj’ greater efforts to make finance more easily accessible to entrepreneurs and other institutional support to ‘techno-preneurs’-have helped improve the climate for entrepreneurship.
The software industry, in particular, its initial growth arising largely out of the interstices inadvertently  left untouched by the state, has today taken giant strides, with the top companies working ‘within the market and with a fuller understanding of the rules of the rules of international commerce. Thus, the opportunities created by today’s global knowledge economy coupled with the ‘unshacking of indigenous enterprise’ have contributed to making India a ‘fertile ground’ for entrepreneurship.


3.2 ENTREPRENEURSHIP IN KERALA 
The most talented youth of Kerala have been leaving the State in pursuit of better career options, and many of them have become successful entrepreneurs outside the State. This loss is irreparable in a Knowledge Economy where people and ideas are more important than land or capital. This policy aims to create a world class scientific and technology ecosystem that would empower and enable its youth to pursue their dreams within the State. The Government of Kerala aims to provide an ecosystem where the youth of the state can reach his/her maximum potential. Any society peaks when a great number of its people have access to experiences that are in line with their life goals and this requires development of increasingly complex skills. The necessity to develop increasingly refined skills is what lies behind the evolution of culture. By smoothly integrating the technological and creative skills of youth to solve the contemporary problems, the State aspires to kick-start an entrepreneurial culture, which contributes to increased knowledge, wealth and employment. Government’s endeavor is to build an entrepreneurial society in Kerala with a single consciousness by leveraging technology in bridging the gaps between different layers of the society, with a pro-active sense of social responsibility. The globally wellknown Kerala model of development of achieving high Human Development Index (HDI) in an equitable manner has to now evolve into a new model of creating knowledge, employment and wealth through innovation and entrepreneurship and set an example for rest of the country. Technopark TBI was formed in 2006 as a pilot experiment to seed an entrepreneurial culture amongst the youth in IT/ITES sector and grew to over 150 startups in six years. This significant growth created operational challenges of speed and flexibility that was required to support high technology based enterprises. This growth was unique in India and thus Department of Science and Technology, Government of India initiated a Public Private Partnership model for rapid scaling of the startup  ecosystem and resulted in the formation of ITIH-TBI (Startup Village) which is jointly promoted by Technopark and industry Host MobME Wireless, the first incubated startup at Technopark TBI. Kerala State Self Development Mission (KSESDM),is an ambitious scheme of the government of Kerala, aims at including entrepreneurial confidence among youth of the state through the process of selecting persons with aptitude and earnestness, training them meticulously and enabling them avail finance on easy term from banks/financial institutions.
Inclusive Growth, Distributed Development, Industrial Advancement, Enhanced Gross Domestic Product, Skill Development, Increased Employment Avenues at Home, Entrepreneurial Inclination, Create Business Culture, Better Social Harmony achievements in the mission aims. The mission aspires to become a role model of the country, inspiring innovation, confidence and entrepreneurship among the youth. 
3.2.1 ENTREPRENEURIAL DEVELOPMENT SCHEMES IN KERALA	
Kerala Startup Mission (KSUM) formerly known as ‘Technopark Technology Business Incubator’, is the India's first and Most successful Non Academic Business Incubator, hosted and housed inside the Asia Largest IT Park Technopark. Technopark Technology Business Incubator (T-TBI), a joint association of Technopark, Trivandrum and the Department of Science and Technology (DST), Government of India, to help the technology business start-ups, started operation during 2007. KSUM is the pioneer champion among incubators which functions with a vision to support and nurture the startups in the state of Kerala. It also is the first non-academic business incubator. The Technopark TBI spreads over 20,000 sqft is situated in the lush green and world class IT infrastructure, The Technopark, the biggest in the continent. Since launching in 2006, our family includes more than 200+ of India's most promising startups.
3.2.2 VISION
To become the best Technology Business Incubator in the Asia Pacific region by identifying and promoting the true innovators and entrepreneurial talents all over the region and to bring excellence to the early-stage companies through value enhancement services of technology and business incubation by imparting necessary training in technical & managerial skills to become successful Technopreneurs and Business Enterprises.

3.2.3 OBJECTIVES
TBI works to achieve the following objectives.
· Identify entrepreneurial talents among youths and students to promote an entrepreneurial culture in Kerala.
· Introduce entrepreneurial skills to the students of Technical Institutions.
· Address the technology based entrepreneurship development requirements in the traditional sectors of Kerala.
· Build appropriate training programmes suitable for Kerala’s socio-economic culture .
· Identify market niche for technology products and services to be addressed by entrepreneurs.
· Interfacing and networking among academic, R&D institutions, industries and financial institutions
· Undertake Research & Development activities and build a workable model of technology based Entrepreneurship in Kerala
· Establishing a platform for speedy commercialization of the technologies developed in the institutes to reach the end-users.
· Create successful venture
3.2.4 YES CAN 2015
KSIDC under the aegis of Dept. of Industries Govt. of Kerala took the initiative to spearhead the Young Entrepreneur Start up programme by conducting “Young Entrepreneurs Summit” (YES) on 12th September, 2014 which was primarily aimed at fostering the growth of entrepreneurship in young minds, and at promoting an enabling environment for entrepreneurship across all sectors. YES was a rousing success, meeting its desired objective and created a world of opportunities. towards starting enterprises and embracing entrepreneurship in the State.
Continuing the tempo generated at YES 2014, Government initiated multi-pronged activities like Policy Support, Infrastructure Development, Incubation Facility, Financial Assistance Scheme & Mentoring Support to create the much needed entrepreneurial eco system in the state. KSIDC too followed up with various initiatives foster this movement, including
· KSIDC business Incubator with a capacity 124 seater- 4600 sq.ft. at Infopark, Kakkanad, Kochi
· MoU with educational institutions across the State- for setting up in-house incubation centres
· KSIDC Start Up Zone at INKEL Tower Angamaly to facilitate startup infrastructure
· Financial Assistance scheme for startups( KSIDC Seed Capital Fund) Sanction for financial assistance accorded to 12 start ups and another 25 in the pipeline
3.2.4.1 THE HIGHLIGHTS OF THE YES CAN 2015:
· More than 1300 participants
· 539 submissions to the ‘Innovative Idea’ contest carried out as part of YES CAN 2015. 
· High quality of speakers in domain of Angel investment and Venture Capital 
· Informative and entertaining technical sessions.
· One on one mentoring session for select Startups.
· Success stories by young successful Student entrepreneurs.
3.2.4.2 SUCCESS OF YES CAN 2015
KSIDC had tied up with Indian Software Product Industry Round Table (ISPIRT) who has as it's members, Fellows & Evangelists successful start-up founders, successful entrepreneurs, highly placed professionals etc& India Private Equity & Ventures Capital Association (IVCA) who has as it's members leading PE, VC & Angel funding firms for YES CAN 2015. This association ensured that some of the leading VC, PE and Angel funding entities as well as very successful start ups participated in the event and interacted with the local innovators
The Summit was successful not only because of the huge participation & presence of various dignitaries, but mainly because of the high quality of concurrent sessions with eminent speakers. Prominent personalities like Mohit Saxena, Technology Founder of InMobi, a Global Mobile Advertising Leader, PadmajaRuparel, President Indian Angel Network, Shanti Mohan of Letscenture , SuchitPunnoose of Red Ribbon Asset Management, Rahul Narayan, Founder & Tech Lead of Team Indus, which is India's only entry into the Google Lunar XPrize, a mission that aims to land a privately funded Spacecraft on the Moon by 2017; ArvindMathur, President, Indian Private Equity and Venture Capital Association (IVCA); Sharad Sharma, CEO of Brand SigmaInc and one of the active technology angel investors in India; and; Sreenivas Kollipara, the Chief Operating Officer, T-Hub Foundation and a host of others where speakers at the event.The investor pitch and one to one mentoring sessions provided a unique opportunity to the young start-ups to get a feel of interacting with globally successful entrepreneurs and Fund managers. The event has been very well received and words of appreciation have poured in from various quarters (Ministers, Students, Faculty, Start-ups, Government officials, Trade bodies, Private individuals etc). Riding on the positive exuberance created, KSIDC plans to continue the various initiatives for entrepreneurial and enterprise development in the state aimed at creating a vibrant entrepreneurial community
Institution& schemes which supports entrepreneurs in Kerala
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3.3 ENTREPRENEURSHIP IN RURAL AREAS
Rural development is more than ever before linked to entrepreneurship. Institutions and individuals promoting rural development now see entrepreneurship as a strategic development intervention that could accelerate the rural development process. Furthermore, institutions and individuals seem to agree on the urgent need to promote rural enterprises: development agencies see rural entrepreneurship as an enormous employment potential; politicians see it as the key strategy to prevent rural unrest; farmers see it as an instrument for improving farm earnings; and women see it as an employment possibility near their homes which provides autonomy, independence and a reduced need for social support. To all these groups, however, entrepreneurship stands as a vehicle to improve the quality of life for individuals, families and communities and to sustain a healthy economy and environment. The entrepreneurial orientation to rural development accepts entrepreneurship as the central force of economic growth and development, without it other factors of development will be wasted or frittered away. However, the acceptance of entrepreneurship as a central development force by itself will not lead to rural development and the advancement of rural enterprises. What is needed in addition is an environment enabling entrepreneurship in rural areas. The existence of such an environment largely depends on policies promoting rural entrepreneurship. The effectiveness of such policies in turn depends on a conceptual framework about entrepreneurship, i.e., what it is and where it comes from. This paper deals with the following three issues: firstly, it sets out the reasons why promoting entrepreneurship is a force of economic change that must take place if many rural communities are to survive; secondly, it deals with what policies are necessary in order to create an environment in rural areas conducive to entrepreneurship; and thirdly, it considers women and entrepreneurship.

3.4 ENTREPRENEURSHIP AN OVERVIEW
The culture of community also may influence how much entrepreneurship there is within. Different level of entrepreneurship may stem from culture differences that make entrepreneurship more or less rewarding personally. A community that accords the highest status to those with professional expertise may discourage entrepreneurship. A culture or policy that accords high status to the ‘self -made ‘ individual is more likely to encourage entrepreneurship.
Who can become an entrepreneur? There is no one definitive profile. Successful entrepreneur come in various ages, income levels, gender, and race. They differ in What is meant by entrepreneurship? The concept of entrepreneurship was first established in the 1700s, and the meaning has evolved ever since. Many simply equate it with starting one’s own business. Most economists believe it is more than that.
To some economists, the entrepreneur is one who is willing bear the risk of a new venture if there is a significant chance for profit. Others emphasize the entrepreneur role as in innovator who markets his innovation. Still other economists says that entrepreneur develop new good or process that the markets demand and are not currently being supplied.
What leads a person to strike out on his own and start a business? Perhaps a person has been laid off once or more. Sometimes a person is frustrated with his or her current job and doesn’t see any better career prospects on the horizon. Sometimes a person realizes that his or her job is in jeopardy. A firm may be contemplating cutbacks that could end a job or limit career or salary prospects. Perhaps a person see no opportunities in existing business for someone with his or her interest and skills. No one reason is more valid than another; none guarantee success. However, a strong desire to start a business, combined with a good idea, careful planning, and hard work, can lead to a very engaging and profitable Endeavour.
Entrepreneurship is attractive career choice. But many decisions have to be made before launching and managing a new business, no matter size.
The entrepreneur’s challenge is to balance decisiveness with caution to be a person of action who does not procrastinate before seizing an opportunity and at the same time to be ready for an opportunity by having done all the preparatory work possible to reduce the risk of the new endeavor. One important choice that new entrepreneurs have to make it whether to start a business alone or with other entrepreneurs. They need to consider many factor, including each entrepreneur’s personal qualities and skills and the nature or the planned business. Entrepreneurship is the process of designing, launching and running a new business, ie, start up a company offering a product, process or service. It has been defined as the "...capacity and willingness to develop, organize and manage a business venture along with any of its risks in order to make a profit. "The entrepreneur is" a person who organizes and manages any enterprise, especially a business, usually with considerable initiative and risk." "Rather than working as an employee, [an entrepreneur] runs a small business and assumes all the risk and reward of a given business venture, idea, or good or service offered for sale. The entrepreneur is commonly seen as a business leader and innovator of new ideas and business processes." Entrepreneurs perceive new business opportunities and they often exhibit positive biases in their perception (i.e., a bias towards finding new possibilities and unmet market needs) and a pro-risk-taking attitude that makes them more likely to exploit the opportunity. "Entrepreneurial spirit is characterized by innovation and risk-taking. The exploitation of entrepreneurial opportunities may include actions such as developing a business plan, hiring the human resources, acquiring financial and other required resources, providing leadership and being responsible for the venture's success or failure. 
Entrepreneurship typically operates within an entrepreneurship ecosystem which includes government programs and services that promote and support entrepreneurs non-government organizations such as small business associations or organizations that offer advice and mentoring to entrepreneurs (e.g., through entrepreneurship centres or websites), entrepreneurship resources (e.g, business incubators and seed accelerators) entrepreneurship education programs, training and financing (e.g., loans, venture capital financing agents and grants). The best entrepreneurship ecosystems are those found in top entrepreneurship hubs such as Silicon Valley where there is a cluster of high-tech firms, top research universities and venture capitalists.
It is easy to be captivated by the promise of entrepreneurship and the lure of becoming one’s own boss. It can be difficult, however, for a prospective entrepreneur to determine what product to service to provide. Many factors need to be considered, including an idea’s market potential, the competition, financial resources, and one’s skill and interests.
In many countries, entrepreneurs must select a form organization when they start a small business. The basic form of organization are sole proprietorships, partnership and corporations. Each has advantages and disadvantages moreover, the laws and regulations that apply to business owners vary from country and local jurisdiction. Entrepreneur should consult an attorney or other export to make sure that they have all necessary licenses and permits and are aware of their legal obligations.
Most economists agree that entrepreneurship is essential to the vitality of the any economy, developed or developing. entrepreneurs create new business, generating jobs for themselves and those employ. in many cases, entrepreneurial activity increases competition and, with technological or operational changes, it can increases productivity as well. 
Entrepreneurs innovate and innovation is a central ingredient in economic growth. Entrepreneurs are responsible for the commercial introduction of many new products and services, and for opening new markets. A look at recent history shows that entrepreneurs were essential to many of the most significant innovations, that revolutionized how people live and work.
Entrepreneurship affects all organizations regardless of size, or age, whether they are considered a private or public body, and independently of their objectives, its importance for the economy is reflected in its visible growth as a subject of interest for the economic press and in academic literature, for this reason, it is a matter of interest to academics, businessmen and governments the world over.
Entrepreneurship is often discussed under the title of the entrepreneurial factor. The entrepreneurial function, entrepreneurial initiative and entrepreneurial behavior and is even referred to as entrepreneurial ‘spirit’. The entrepreneurial factor is understood to be a new factor in production that is different to the classic ideas of earth, work and capital, which must be explained via remuneration through income for the entrepreneur along with the shortage of people with entrepreneurial capabilities, its consideration as an entrepreneurial function refers to the discovery and exploitation of opportunities or to the creation of enterprise. 
We have limited knowledge of the opinion of entrepreneurs, business opportunities, the people that purse them the skills used for organizing and exploiting opportunities and most favorable   environmental condition for these activities moreover, studies are carried out at different level: individual, firm, sector, and geographical space. There is no basic theory for carrying out this type of study.
3.5 ROLE OF ENTREPRENEURSHIP IN ECONOMIC DEVELOPMENT
Entrepreneurship is considered as an important pre–requisite for economic development. Entrepreneurs, who imbibe the quality of entrepreneurship, play a major role not only in organizing production, but in a broader sense, promote the process of economic development. According to Joseph Schumpeter the function of an entrepreneur is to reform or revolutionize the pattern of production by exploiting an invention or more generally an untried method of producing a new commodity or producing an old one in a new way, by opening up a new source of supply of raw materials or new outlet for product by organizing an industry. To undertake such new things is not an easy task and constitutes a distinct economic function, first because they lie outside of the routine tasks which everybody understands and secondly, because the environment resists in many ways that vary according to social conditions from simple refusal either to finance or buy new things to physical attack on man who tries to produce it. To act with confidence beyond the range of familiar options and to overcome the resistance requires aptitudes that are present in only a small fraction of the population and that define the entrepreneurial type as well as the entrepreneurial function.
Entrepreneurship entails the ability to identify the resources, to perceive their economic potential, the ability and willingness to utilize these resources and to invest in their development deferring immediate rewards in favour of future investment. Needless to say that all these activities associated with entrepreneurship bring forth economic and social development. According to G. Anjaneya Swamy (2010) entrepreneur-ship plays a dominant role in the nation’s advancement in the following ways:
· Economic Independence: 
The desire for independence is one of the strong forces that drive an individual to seek entrepreneurial careers. They prefer independence to dependence. They believe in self-reliance. They don’t like working for others. The love for pursuing goals to realize their potential results in the creation of organizations which did not exist before. New processes, products and services are created. Social changes are brought out. Thus, entrepreneurial activities displayed by motivated individuals, on the whole, help the nation to attain self-reliance and to gain respectability in the comity of nations. A wonderful example can be cited in our own country in form of the Green Revolution, the tremendous entrepreneurial qualities exhibited by Indian farmers in the 1960s and 70s enabled to transform India into a net exporter of food grains from the state of an importer.
At the micro level too, promotion of entrepreneurship fosters economic empowerment of the people who otherwise would look up to the Government for their livelihood. This has amply been demonstrated in many regions of the country by the various NGOs and developmental agencies’ initiatives by spreading micro and tiny enterprises through the availability of micro-credit. These experiences show empowerment of people which in turn contributes to the empowerment of a nation over a period of time.
· Wealth Creation: 
Entrepreneurs create organizations. They bring into use resources which otherwise would remain idle. They combine the available resources judiciously in such a way that new combinations of resources are conceived. New asset bases are created through which wealth creation process is ignited. Entrepreneurial function thus is appropriately compared to that of a spark plug in an internal combustion engine. With one decision taken by an individual to strike, the whole process is set in motion. An organization is born when economic activity is triggered. Along with his/her unit, a number of ancillary/supporting services units come into existence. The whole place/region, depending on the size, volume and scope of enterprise gets new life. It enhances the employment generation potential of a place and consequently leads to a higher income and quality of life both directly and indirectly. Improvements in infrastructural facilities like banking, transport, telecommunications, housing and other civic amenities take place in the process.
· Employment Generation: 
The oft repeated saying that entrepreneurs are ‘job makers and not job seekers’ is more than true. Bulk of the jobs is created by entrepreneurial ventures. Compared to the western industrialized nations, creation of jobs for millions of young women and men is a major challenge faced by many Asian nations, given the size of populations in these countries. The problem is more acute for nations like India which is the second largest populous nation, next to China in the world. Government cannot by itself absorb such a large number of people in gainful employment. Government’s primary task is governance of the nation. Therefore, much is expected through private initiative. Entrepreneurs are called upon to play an important role in job creation through their initiative. Meaningful employment to the vast masses is possible only through the entrepreneurial ventures across the nation-be it organized or unorganized, manufacturing or services, urban or rural sectors. Apart from industrial entrepreneurship, social entrepreneurship aimed at economic and social empowerment of rural, less privileged weaker sections and illiterate people through NGOs and self-help groups (SHGs) is gaining increased attention, of late. The latest buzz is ‘inclusive growth’-amulti-pronged approach involving Government, private sector and independent social service agencies is the need of the hour. It calls for a high degree of entrepreneurial initiatives at various levels across the nation.
Improvement in Standard of Living: Many of the products and services that we take for granted today are the gifts to the mankind by the creative efforts of enterprising people. It is somewhere someone’s imagination and the willingness to try out new things that has been changing the quantity of life. Imagine for a while how human life would have been, but for the contributions of Thomas Edison, Wright brothers, Alexander Graham Bell, down to the present day innumerable entrepreneurs whose contributions touch almost every aspect of human life-be it products or services like healthcare, transportation, banking and insurance, telecommunications, media and entertainment and social awakening.
Thus, the progress of the mankind is invariably interwoven with the achievements of the entrepreneurs. It is everybody’s knowledge that today we are just a mouse click away from the supply of many products and services.
· Balanced Regional Development: 
Different regions of the world are endowed with different resources. Nature has been kind to some regions while it is harsh to some regions leading to wide variances in respect of economic development. Such variances obviously contribute to the differences in the economic and social development causing social tensions leaving a feeling of economic and social exclusion among the people of less developed regions. One of the root causes for the social tensions, disturbances and upheavals is the uneven development of various regions. The problem is more pronounced in developing nations like India. The divide between urban and rural, developed and underdeveloped states as reflected in the wide disparities in income and consumption levels, quality of life and general awareness have become issues of major concern to the policy makers. Government has accordingly initiated several measures to address this lopsided growth and uneven distribution of income generating opportunities. One important initiative in this direction is through the promotion of entrepreneurship in the less developed regions, empowerment of the people belonging to less privileged segments of the society. The emphasis now is to reach out to such sections through appropriate entrepreneurship models. Provision of capital, incentives, schemes, tax rebates, development and infrastructural facilities, launching of entrepreneurship development campaigns -all aim at promoting entrepreneurial ventures in the less developed regions. ‘Inclusive Growth’, thus has become the central issue of policy making in the recent past. Promotion of entrepreneurship consequently has emerged as a political tool to address the imbalances and to ensure balanced regional development.
The role of entrepreneurship in economic development involves more than just increasing per capita output and income; it involves initiating and constituting change in the structure of business and society. This change is accompanied by growth and increased output, which allows more to be divided by the various participants. The factor responsible for change, development, and ultimately economic growth is innovation. Innovation is the key for not only in developing new products (or services) for the market but also in stimulating investment interest in the new ventures being created. This new investment works on both the demand and supply sides of the growth equation: the new capital created expands the capacity of growth (supply side), and the resultant new spending utilizes the new capacity and output (demand side). According to Hisrich Peters (1998), the product evolution is a process through which innovation develops and commercializes through entrepreneurial activity, which in turn stimulates economic growth.
3.6 THEORIES OF ENTREPRENEURSHIP AND ENTREPRENEURIAL MOTIVATION
This section of the chapter focuses on the major theories of entrepreneurial motivation. As human behaviour is largely motivated to accomplish a certain goal or objective, an attempt is made to find out factors that actually drive the entrepreneurs to success. The main features of these theories are presented as follows:
David Mc Clelland’s Needs Theory of Motivation
David McClelland (1961) is most noted for describing three types of motivational needs, elaborated in his book, The Achieving Society: 26 Achievement motivation (n-ach) – The need for Achievement Authority/power motivation (n-pow) – The need for Power
Affiliation motivation (n-affil) – The need for Affiliation
These needs are found in varying degrees in all workers and managers, and this mix of motivational needs characterizes a person's behavior, both in terms of being motivated and in motivation others.
i)	The need for achievement (n-ach)
The n-ach person is 'achievement motivated' and therefore seeks achievement, attainment of realistic but challenging goals, and advancement in the job. There is a strong need for feedback as to achievement and progress, and a need for a sense of accomplishment.
ii) The need for authority and power (n-pow)
The now person is 'authority motivated'. This driver produces a need to be influential, effective and to make an impact. There is a strong need to lead and for their ideas to prevail. There is also motivation and need towards increasing personal status and prestige.
iii) The need for affiliation (n-affil)
The n-affil person is 'affiliation motivated', and has a need for friendly relationships and is motivated towards interaction with other people. The affiliation driver produces motivation and need to be liked and held in popular regard. These people are team players.









DATA ANALYSIS AND INTERPRETATION 
TABLE NO. 4.1
GENDER
	Category
	No. of Respondents
	Percentage

	Male
	45
	45

	Female
	55
	55

	Total
	100
	100


         Source: Primary data
CHART NO. 4.1
GENDER

INTERPRETATION:
The table no.4.1 shows that 55% of the respondents belongs to female and  45% are male. 

TABLE NO. 4.2
OCCUPATION OF PARENTS / GUARDIAN
	Category
	No. of Respondents
	Percentage

	Govt. employee
	30
	30

	Private employee
	35
	35

	Self employee
	15
	15

	Others
	20
	20

	Total
	100
	100


         Source: Primary data
CHART NO. 4.2
OCCUPATION OF PARENTS / GUARDIAN

INTERPRETATION:
The table no 4.2 shows that 35% of the parents are working as private employees, 30% are govt. employees, 15% are self employees and 20% are doing other jobs.
TABLE NO. 4.3
MONTHLY INCOME 
	Category
	No. of Respondents
	Percentage

	Below 10000
	45
	45

	10000-20000
	25
	25

	20000-50000
	20
	20

	50000 above
	10
	10

	Total
	100
	100


         Source: Primary data
CHART NO. 4.3
MONTHLY INCOME 


INTERPRETATION:
The table no 4.3 shows that 45% of the family have a monthly income of below 10000, 25% earns 10000-20000, 20% earns 20000-50000 and 10% of the family earns 50000 above.
TABLE NO. 4.4
OPINION TOWARD HAVING AN AMBITION TO BECOME AN ENTREPRENEUR
	Category
	No. of Respondents
	Percentage

	Yes 
	78
	78

	No 
	22
	22

	Total
	100
	100


         Source: Primary data
CHART NO. 4.4
OPINION TOWARD HAVING AN AMBITION TO BECOME AN ENTREPRENEUR

INTERPRETATION:
The table no 4.4 shows that 78% of respondents have an ambition of become an entrepreneur and 22% have no such ambitions.

TABLE NO. 4.5
RESPONDS WITH THE SKILLS/ QUALITIES THEY HAVE FOR BEING AN ENTREPRENEUR 
	Category
	No. of Respondents
	Percentage

	Communication 
	30
	30

	Motivation 
	20
	20

	Credibility 
	25
	25

	Leadership 
	15
	15

	All of the above 
	10
	10

	Total
	100
	100


         Source: Primary data
CHART NO. 4.5
RESPONDS WITH THE SKILLS/ QUALITIES THEY HAVE FOR BEING AN ENTREPRENEUR 

INTERPRETATION:
The table no 4.5 shows that 30% of respondents have communication skills/qualities for being an entrepreneur, 25% have credibility, 20% have motivation, 15% have leadership quality and 10% owns all of the above skills and qualities.
TABLE NO. 4.6
RESPONDS ABOUT THEIR CONFIDENT LEVEL OF SKILLS & ABILITIES TO START A BUSINESS
	Category
	No. of Respondents
	Percentage

	Strongly agree 
	40
	40

	Agree 
	25
	25

	Neutral 
	20
	20

	Disagree 
	10
	10

	Strongly disagree 
	5
	5

	Total
	100
	100


         Source: Primary data
CHART NO. 4.6 
RESPONDS ABOUT THEIR CONFIDENT LEVEL OF SKILLS & ABILITIES TO START A BUSINESS

INTERPRETATION:
The table no 4.6 shows that 40% of the respondents are strongly agree with their confident level of skills and abilities to start a business, 25% are agreed, 20% are neutral 10% are disagree and 5% are strongly disagree.

TABLE NO. 4.7
RESPONDS WITH HAVING MENTAL MATURITY TO BE AN ENTREPRENEUR 
	Category
	No. of Respondents
	Percentage

	Strongly agree
	35
	35

	Agree
	30
	30

	Neutral
	15
	15

	Disagree
	10
	10

	Strongly disagree
	10
	10

	Total
	100
	100


         Source: Primary data
CHART NO. 4.7
RESPONDS WITH HAVING MENTAL MATURITY TO BE AN ENTREPRENEUR 

INTERPRETATION:
The table no 4.7 shows that 35% of the respondents are strongly agree that they are mentally matured to become an entrepreneur, 30% are agreed, 15% are neutral 10% are disagree and 10% are strongly disagree.
TABLE NO. 4.8
RESPONDS WITH GETTING ENOUGH KNOWLEDGE ABOUT CAREER PLANNING THROUGH COURSE OF STUDY
	Category
	No. of Respondents
	Percentage

	Strongly agree
	45
	45

	Agree
	25
	25

	Neutral
	15
	15

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


         Source: Primary data
CHART NO. 4.8
RESPONDS WITH GETTING ENOUGH KNOWLEDGE ABOUT CAREER PLANNING THROUGH COURSE OF STUDY

INTERPRETATION:
The table no 4.8 shows that 45% of the respondents are strongly agree that they getting enough knowledge about career planning through their career of study, 25% are agreed, 15% are neutral 10% are disagree and 5% are strongly disagree.
TABLE NO. 4.9
 RESPOND WITH THE STATEMENT THAT ‘IF I AM SELF EMPLOYED, I AM CONFIDENT IN HUGE MONEY’
	Category
	No. of Respondents
	Percentage

	Strongly agree
	35
	35

	Agree
	40
	40

	Neutral
	10
	10

	Disagree
	10
	10

	Strongly disagree
	5
	5

	Total
	100
	100


         Source: Primary data
CHART NO. 4.9
RESPOND WITH THE STATEMENT THAT ‘IF I AM SELF EMPLOYED, I AM CONFIDENT IN HUGE MONEY’

INTERPRETATION:
The table no 4.9 shows that 40% of the respondents are agree with the statement ‘if I am self employed, I am confident in huge money’, 35% are strongly agreed, 10% are neutral 10% are disagree and 5% are strongly disagree

TABLE NO. 4.10
OPINION TOWARDS THE RISK INVOLVED IN SETTING UP A BUSINESS IS TOO HIGH
	Category
	No. of Respondents
	Percentage

	Strongly agree
	15
	15

	Agree
	25
	25

	Neutral
	10
	10

	Disagree
	30
	30

	Strongly disagree
	20
	20

	Total
	100
	100


         Source: Primary data
CHART NO. 4.10
OPINION TOWARDS THE RISK INVOLVED IN SETTING UP A BUSINESS IS TOO HIGH

INTERPRETATION:
The table no 4.10 shows that 30% of the respondents are disagree with the risk involved in setting up a business is too high, 25% are agree, 20% are strongly disagree, 15% are strongly agree and 10% are neutral.
TABLE NO. 4.11
RESPONDS WITH THE AWARENESS ABOUT ENTREPRENEURSHIP DEVELOPMENT PROGRAM PROVIDED BY THE GOVERNMENT
	Category
	No. of Respondents
	Percentage

	Yes 
	47
	47

	No
	53
	53

	Total
	100
	100


         Source: Primary data
CHART NO. 4.11
RESPONDS WITH THE AWARENESS ABOUT ENTREPRENEURSHIP DEVELOPMENT PROGRAM PROVIDED BY THE GOVERNMENT

INTERPRETATION:
The table no 4.11 shows that 47% of the respondents aware about the entrepreneurship development programs provided by the government and 53% of the respondents are not aware.

TABLE NO. 4.12
RESPONDS WITH THE AWARENESS OF STARTUP SUPPORT
	Category
	No. of Respondents
	Percentage

	Yes 
	69
	69

	No
	31
	31

	Total
	100
	100



         Source: Primary data
CHART NO. 4.12
RESPONDS WITH THE AWARENESS OF STARTUP SUPPORT

INTERPRETATION:
The table no 4. 12 shows that 69% of the respondents are aware about the startup support and 31% of the respondents are not aware


TABLE NO. 4.13
BANKS DO NOT READILY GIVE CREDIT TO STARTUP COMPANY
	Category
	No. of Respondents
	Percentage

	Strongly agree
	20
	20

	Agree
	35
	35

	Neutral
	15
	15

	Disagree
	25
	25

	Strongly disagree
	5
	5

	Total
	100
	100


         Source: Primary data
CHART NO. 4.13
BANKS DO NOT READILY GIVE CREDIT TO STARTUP COMPANY

INTERPRETATION:
The table no 4.13 shows that 35% of the respondents are agreed that the banks are do not readily give credit to startup company, 25% are disagree, 20% are strongly agree, 15% are neutral and 5% are strongly disagree.

TABLE NO. 4.14
KIND OF ENTREPRENEURSHIP TO BE STARTED
	Category
	No. of Respondents
	Percentage

	Small business 
	40
	40

	Social entrepreneur 
	22
	22

	Large companies 
	5
	5

	Scalable startup
	10
	10

	None of the above 
	23
	23

	Total
	100
	100


         Source: Primary data
CHART NO. 4.14
KIND OF ENTREPRENEURSHIP TO BE STARTED


INTERPRETATION:
The table no. 4.14 shows that 40% of the respondents are opinioned that they are liked to start small business, 22% are opinioned as social entrepreneur, 10% are liked to start scalable startups, 5% are opinioned as large companies and 23% are not ready to start none of the above.  
TABLE NO. 4.15
OPINION ABOUT TAKING FINANCIAL RISK
	Category
	No. of Respondents
	Percentage

	Yes 
	75
	75

	No 
	25
	25

	Total
	100
	100


         Source: Primary data
CHART NO. 4.15
OPINION ABOUT TAKING FINANCIAL RISK

INTERPRETATION:
The table no,4,15 shows that 75% of the respondents are comfortable with taking financial risk and 25% are not comfortable.



TABLE NO. 4.16
FAMILY SUPPORT IN PROVIDING ENTREPRENEURSHIP AS FUTURE
	Category
	No. of Respondents
	Percentage

	Yes 
	40
	40

	No 
	60
	60

	Total
	100
	100


         Source: Primary data
CHART NO. 4.16
FAMILY SUPPORT IN PROVIDING ENTREPRENEURSHIP AS FUTURE 


INTERPRETATION:
The table no.4.16 shows that 40% of the respondents opinioned that the gets family support in providing entrepreneurship as their future and also 60% of the respondents does not get such support.
5.1 FINDINGS
· Gender wise analysis of respondents show that majority of respondents are female
· Occupation of parents show that majority of respondent’s parents are private employees.
· Income wise category of respondents show that majority of respondents have below 10000 monthly income.
· Majority of respondents have an ambition to become an entrepreneur 
· Majority of respondents opinioned that communication is the major quality for being an entrepreneur
· Majority of the respondents agreed that they are confident with skills and abilities to start a business
· Majority of respondents agreed that they having mental maturity to be an entrepreneur
· Majority of respondents agreed that they are getting enough knowledge about career planning through course of study.
· Majority of respondents  agreed with the statement that they are confident to make huge money
· Minority of respondents agreed that there is risk involved in setting up a business is too high
· Majority of the respondents are not aware about the entrepreneurship development program  provided by the government. 
· Majority of respondents are aware about the start support of the Government.
· Majority of respondents agreed that banks do not readily give credit to startup companies.
· Majority of respondents would like to start small business 
· Majority of respondents are feeling comfortable to take financial risk.
· Majority of respondents stated that their family is not supportive in providing entrepreneurship as their future.

5.2 SUGGESTIONS
· Universities should start to commercialize their research findings instead of leaving them in the shelves.
· Provide technical knowledge and workshops, internships to students to improve the skills of them
· All stakeholders must encourage the proposed introduction of Entrepreneurship study across faculties and departments as general courses in the country. The central  government in collaboration with state governments should provide scholarships/bursaries for performing students by way of encouragement
· Consider the entrepreneurial interest of the students studying in arts and science courses and provide assistance to them.
· Provide them with the opportunity to be a member of ED Club to impart knowledge.
· Give awareness about the facilities provided by the government and other institutions to upcoming entrepreneurs
· Provide guidance about the different scheme of the governments








5.3 CONCLUSION
Overall students of Kannur University displayed a high intention to become entrepreneurs, were mostly male students showed more interest than female. Students are confident in their skills and abilities to become entrepreneurs. They are also comfortable in taking financial risks. Only a minor part of them showed lack of confidence in taking risks. Lack of family support is one of the obstacles for the students in taking up entrepreneurship. Families are not providing them both mental as well as financial support in starting business. Students also feel that banks are not readily providing them with credit facilities for startups. 
Thus it is to be understood that, though students already posses a reasonably good attitude and awareness towards entrepreneurship, but that's not the same case when coming to their family. They show lack of interest for their children to choose entrepreneurship as their career. So, initiatives should be taken to conduct awareness about entrepreneurship not only amongst the students but also towards their parents too by which more students will get chance to pursue entrepreneurship.
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QUESTIONNAIRE
Name :
Course and year of study
1. Gender :	
Male
	Female

2. Occupation of parent/ guardian: 



Govt Employee          
Pvt. Employee 
Self employed 	
Other

3. Monthly  Income   : 

Below 30,000	
30,000-50,000
20000 – 5000
50000  above

4. Do you have an ambition to become an entrepreneur?
Yes
No

5. What skills / qualities do you think you have for being an entrepreneur?
Communication
Motivation
Leadership
All of the above 

[bookmark: _GoBack]


	Sl. No.
	Options
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	6. 
	You are confident with your skills and abilities to start a business
	
	
	
	
	

	7. 
	You have mental maturity to be an entrepreneur 
	
	
	
	
	

	8. 
	I am  getting enough knowledge about career planning through my course of study 
	
	
	
	
	

	9. 
	If I am self-employed I am confident in  huge money
	
	
	
	
	

	10. 
	The risk involved in setting up a business is too high
	
	
	
	
	

	11. 
	Banks do not ready give credit to start companies 
	
	
	
	
	



12.You are aware about entrepreneurship development programme provided by the government
Yes 
No
13.You are aware of the start up programs
Yes 
No
14. What kind of entrepreneurship would you like to start?
Small business
Social entrepreneur
Large companies
Scalable startup
None of the above

15. Are you comfortable with taking financial risk?
Yes
No
16. Is your family supportive in providing entrepreneurship as your future career?
Yes
No














Percentage	Male	Female	45	55	Govt. employee	Private employee	Self employee	Others	30	35	15	20	Percentage	Below 10000	10000-20000	20000-50000	50000 above	45	25	20	10	Percentage	Yes 	No 	78	22	Communication 	Motivation 	Credibility 	Leadership 	All of the above 	30	20	25	15	10	Strongly agree 	Agree 	Neutral 	Disagree 	Strongly disagree 	40	25	20	10	5	Strongly agree	Agree	Neutral	Disagree	Strongly disagree	35	30	15	10	10	Strongly agree	Agree	Neutral	Disagree	Strongly disagree	45	25	15	10	5	Strongly agree	Agree	Neutral	Disagree	Strongly disagree	35	40	10	10	5	Strongly agree	Agree	Neutral	Disagree	Strongly disagree	15	25	10	30	20	Percentage	Yes 	No	47	53	Percentage	Yes 	No	69	31	Strongly agree	Agree	Neutral	Disagree	Strongly disagree	20	35	15	25	5	Percentage	Small business 	Social entrepreneur 	Large companies 	Scalable startup	None of the above 	40	22	5	10	23	Yes 	No 	75	25	Percentage	Yes 	No 	40	60	47
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