CHAPTER -1
INTRODUCTION
Entrepreneurship has traditionally been defined as the process of designing, launching and running a new business, which typically begins as a small business, such as a start up company, offering a product, process or service for sale or hire. It has been defined as the capacity and willingness to develop, organize, and manage a business venture along with any of its risks in order to make a profit. While definitions of entrepreneurship typically focus on the launching and running of businesses, due to the high risks involved in launching a start-up, a significant proportion of businesses have to close, due to lack of funding, bad business decisions, an economic crisis or a combination of all of these or due to lack of market demand. In the 2000s, the definition of entrepreneurship has been expanded to explain how and why some individuals (or teams) identify opportunities, evaluate them as viable, and then decide to exploit them, whereas others do not and in turn, how entrepreneurs use these opportunities to develop new products or services, launch new firms or even new industries and create wealth.
Women entrepreneurship has been recognized as an important source of economic growth. Women entrepreneurs create new jobs for themselves and others and also provide society with different solutions to management, organization and business problems. However, they still represent a minority of all entrepreneurs. Women entrepreneurs often face gender-based barriers to starting and growing their  businesses, like discriminatory property, matrimonial and inheritance laws and/or cultural practices; lack of access to formal finance mechanisms; limited mobility
and access to information and networks, etc.
Women’s entrepreneurship can make a particularly strong contribution to the economic well-being of the family and communities, poverty reduction and women’s empowerment, thus contributing to the Millennium Development Goals (MDGs). Thus, governments across the world as well as various developmental organizations are actively undertaking promotion of women entrepreneurs through various schemes, incentives and promotional measures.
The present study will throw light on a specific section of the working class – the women engaged in food processing. Women have been taking up variety of careers and sources to earn income. Days have gone when they were confined to four walls doing only household chores. Women, in addition to the stereotyped ones, have readily accepted these days challenging careers. One such work is food processing. Many women have been found to use their skills and knowledge about food in productive ways by engaging in food processing. The food processing may be of different types and quantity, but these enterprises have been found to be great success whether attached with home or not. They have obtained a great acceptance among the general masses. Most of the women have parallel household responsibilities. Thus, they adopt unique approach and attitude towards their own work. The present study will help to understand this approach and will throw light on their knowledge, attitude and practices and problems. It will be of great importance as a contribution to database on working women. It will point out as to how these women differ with respect to other working women. The database will be useful in formulating policies and programs for working women. It will show what they need and thus create a base for program planning for government and non government agencies working in the
area of women welfare.
1.2  SIGNIFICANCE OF THE STUDY 
The crisis caused by the COVID-19 pandemic in 2020 had a great impact on the business activities of the women entrepreneurs. Pandemic protection measures taken to reduce health risks as well as the introduction of restrictive measures have influenced the changes in the scope, manner and organization of business in most small and medium enterprises, including those owned and managed by women. 
1.3 SCOPE OF THE STUDY
This  researches showed that women bore the greatest burden of this crisis, the aim of the study was to gain insight into the effects of the pandemic on women's businesses as well as balancing between business and family responsibilities of women entrepreneurs in the changed circumstances.

1.4 STATEMENT OF THE PROBLEM 
India’s first COVID-19 was announced in January 2020 and then followed by the rise in huge number of cases, in March nationwide lockdown was announced by the Government of India. This marked the beginning of various socioeconomic problems across the country. COVID-19 pandemic spread into all areas of business, especially affecting operations in most women led business firms. The pandemic had an adverse effect on all areas of society particularly MSME sector. Women entrepreneurs were the main victims who experienced the negative impact of this global crisis. Women  entrepreneurs e suffered in finding market, along with labor problem and then supply. Some of the major issues faced by women entrepreneurs during these tough times are less demand, limited access to market, reduction in number of labors, reduction in salary, shortage of raw ingredients, operational problems, fear, less funds available for
Business etc.
1.5 OBJECTIVES OF THE STUDY

· To analyze the problems faced by the women entrepreneurs during the COVID 19.
· To study the reason behind the women entrepreneurs who began new food business during the COVID 19.
· To discuss the strategic measures adopted to overcome the COVID-19 phase.
· To study the awareness of women entrepreneurs regarding the food safety in terms of COVID 19 protocols.
6  RESEARCH METHODOLOGY
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 1.6.1 Research Design 
The study is based on  primary data collected  from women entrepreneurs  through a structured questionnaire


Descriptive Research Design
Research design is the plan, structure, and strategy of investigation conceived to obtain answers to research questions and to control variance.
1.6.2  Sources Of Data Collection
The study is based on data collected from primary and secondary source. The primary data were collected from field survey through direct personal interview with the help of well-designed questionnaire. The secondary data were collected from books, journals, magazines and websites.
1.6.3Area of the study
Areas of the study has been conducted among the households on Kannur District.
1.6.4 Source of data
Main source of data are primary data and secondary data.
· Primary Data
Primary data is collected from the respondents with the help of a structured interview schedule. A sample 25 parents who were having children in between 3-10 years, were randomly selected from Kannur district for the purpose of this study.
· Secondary Data
The secondary data is collected from books, journals, dailies, and thesis on the related issues. Apart from the secondary data is also collected from internet for getting the data about the various statutory rules and regulations on advertising. The data is also collected from the websites of various food product companies.
1.6.4   Tools of data collection
Questionnaires are the backbone of the survey and include careful planning and execution. 

1.6.4 Tools Of Data Collection
· Simple bar diagram
Simple bar diagram used for the analysis.
1.7  PERIOD OF THE STUDY 
This study was conducted 21 days.
1.8 SAMPLING
· Sample Design
The theoretical basis and the practice mean generalizing from the characteristics of a relatively small portion of the population. It is the method by which the sample is chosen.
 SAMPLE SIZE:
The study was conduct a sample of 25 respondents.
1.9 LIMITATIONS OF THE STUDY
· Due to time constrains only a limit sample size taken and analyzed still a larger sample size could increase the accuracy in the result
· The area of study is limited to Kannur District only. Hence the result may not be true for other geographical area.
· Quality of information highly depended on the knowledge of the respondent.
· There is only a limited time to collect data for preparing project report.
· The response of the respondents may or may not be genuine.
1.10  CHAPTER SCHEME
· First chapter deals with introduction chapter and includes introduction, Statement of the Problem, Scope of the study, Objectives of the study, Research methodology, Limitations of the study, Chapter scheme
· Second chapter deals with Review of literature
· Third chapter deals with Profile of the study 
· Fourth chapter deals with data analysis and interpretation
· Fifth chapter deals with findings suggestions and conclusion

CHAPTER-2
REVIEW OF LITERATURE
Mahajan, Y. (2020); The Study highlights the importance  of  SME’s  which  was undergoing a growth phase consisting dynamic range of business such as machinery, automation technology, metal, food, rubber and plastic items. The main objective of the study was to analyse the  impact  of coronavirus  on SMEs  in India and addition  to suggesting measures to overcome the ongoing situation of SMEs in India. A Descriptive methodology was followed with the help of secondary data which was collected from various websites, newspapers and magazines in India. The study found that there is a growing concern in Indian SME’s due to lockdown in China as well in India. There is an acute problem and shortage of raw material and ingredients especially in Pharmaceuticals  leading to  export  declines,  unemployment,  halt  in  the  production process,  instability  in  demand.  The  study  suggested  measure  such  as  a  constant monitoring  system  should  be  developed  by  the  government,  Proper  Sanitization methods,  better  supply  chain  mechanism,  finding  new  vendors,  and  disaster management  plans  should  be  implemented  to  cope  with  the  coronavirus pandemic.  However,  the  study  has  not  attempted  to  analyse  different  ongoing government policies and programs implemented to assist MSME.
Sahoo,  P &Ashwani.  (2020);  This  Research  Article aims  to  assess  the impact  of Covid- 19 on the growth of MSME particularly referencing the manufacturing and the Trade Sector. The Authors have used Secondary data to analyse the ongoing Covid-19 Lockdown effects. The data majorly were from official survey reports of RBI Bulletin, Import-Export  Database,  Ministry  of  commerce,  Handbook  of  Statistics  on Indian Economy. The authors have considered a unique way of data analyses by considering Four Hypothetical Scenarios.  Scenarios A and B were assumed to  under a Vertical Shaped (V-shaped) sudden turnaround & Scenario C and D were assumed to be used in case of U-shaped long run recovery. The study finds out to be upper  side Indian economy can grow by 0.4 per cent in 2020 and to be on the negative side it can decline by 3 per cent. 
Roy, A et.al (2020); the study found out the only government relief package will not be enough to support entrepreneurs of MSME's in India. The objective of the study find out  how the nationwide lockdown affected  Indian MSME  and to suggest remedial measures for the welfare of MSME during the crises. The methodology used was the positivism approach to research. Data was collected from Secondary Sources and the conclusions  were  derived  with  the  help  of  a  deductive  approach.  The  sampling technique was based on Purposive sampling from the PRISMA network and 15 journals were selected  for  this research.  According to  the study,  approximately  50%  of the business under  MSME’s have  suffered  losses  of about  20-25%. Small business was forced to be closed due to ineffective demand and mortality of the workers. The study recommended increasing the time to the repayment of the loans, raising loans from informal agencies, provisions of subsidies and credit guarantee schemes and last but not the least controlling competition from foreign firms.
Punj,D.et.al (2021); This research Article  focuses  on  thepolicy of ATMA NIRBHAR  BHARAT PACKAGE as a measure taken by the Government to support the MSME sector as a Self- Reliant Indian Movement. The study also focuses on the challenges for MSME sector before and after the Coronavirus Pandemic. The paper has been divided  into the following Ten parts viz Introduction, Objectives, , Methodology, MSME Prior to COVID-19 -19 Pandemic, Major Challenges faced by MSME sector before and after COVID-19 followed by the ATMA NIRBHAR BHARATPackage policy, Limitation and conclusion. Official Secondary data have been used in the study which was from the Annual Report of Ministry of MSME, RBI & Press Information, CIBIL and DGCIS reports, and various new agencies. Prior to the COVID-19 -19 MSME in India contributes to about 30% in the GDP, generating 1109 lakhs job, 40% of the total exports. But a drastic downfall can be seen in the GDP for the F.Y 19 Q1 TO Q4 as 5.6,5.1%,4.7%,3.1%. This may be due to the problem of lockdown which further deteriorated the unemployment problem as 40 million people lost their jobs in the fiscal year 2021-2021. A sovereign loan scheme was implemented to benefit about 45 lac MSME’s. 
CHAPTER-3
PROFILE OF THE STUDY
3.1 THEORETICAL FRAMEWORK 
Generally, economic development depends on the efforts of people to generate goods and services. This effort is labeled as ‘entrepreneurship’. Traditionally, entrepreneurship   has been a male dominated chase however several of today’s most impressive and rousing entrepreneurs are women. Now-a-days women are seen in academic, teaching, politics, administration, software development, banking sector, hospitals, managing business enterprises etc. Today, the entrepreneurial world is open to the womenfolk. It is estimated that presently women entrepreneurs comprise about 10% of the total entrepreneurs in India. This percentage is growing every year. If prevailing trends continue, it is likely that in another 5 years women will comprise about 20% of the entrepreneurial force in India. The myth that women are fit only for making of 3Ps (Papas, powder, pickle) is shattered completely today. 
 Increasing numbers of women, however, are establishing business in the formal sector as a way of generating an income. For many of these women, especially those who are poor, the businesses they establish will remain ‘micro enterprises’. From the poor women running such businesses who simply have to be enterprising in order to survive, to the successful women entrepreneurs running small scale industries, one finds an endorsement of women’s tenacity, drive and capability-bringing them at par with their male counterparts. In the process, women entrepreneurs have been able to make their presence felt and contributions recognized, despite adversities and the myriad of problems they face.
THE CONCEPT OF WOMEN ENTREPRENEURSHIP
According to the general concept, women entrepreneurs may define as a woman or a group of women who initiate, organize and operate a business enterprise. The Government of India has defined women entrepreneurship as “an enterprise owned and controlled by a woman having a minimum financial interest of 51% of the capital and giving at least 51% of the employment generated in the enterprise to women”. Kerala Government defined women industrial units as unit owned/ organized by women and engaged in small scale and cottage industries with not less than 80% of the total workers as women.With effect from 6th February 1992, the definition of Women Entrepreneurs’ Enterprises is an “A small scale industrial unit/industrially related services or business or enterprises managed by one or more women entrepreneurs in proprietary concerns in which she/ they will individually or jointly have share capital of not less than 51% as partners/ share holders / directors of private limited company, members of co operative society”.
EVOLUTION OF WOMEN ENTREPRENEURSHIP 
Although women from a very large proportion of the self - employed group , their work is often not recognized as “work”.The prevailing ‘house hold strategy ‘catalyses the devaluation of women’s productive activities as secondary and subordinates to men’s work. Women’s contributions vary according to the structure, needs, costumes and attitudes of society. Women entered entrepreneurial activities because of pure economic conditions, high unemployment rates and divorce catapult In Babylonia, about 200 B.C, and women were permitted to engage in business and to work as scribes. By 14th century, in England and France, women were frequently accepted on a part with men as carpenters, saddlers, barbers, tailors and superiors. Dress making and lace making guilds were competed more with men for some jobs, but were concentrated primarily in textile mills and clothing factories. In 1950, women made up nearly 25% of both industrial and service sectors of the developing countries. In 1980, it increased to 28% and 31% respectively.
 In India, Women’s participation in economic activity is common from time immemorial.The role of women has gone through several transitions. It took centuries for women’s role to move in the present direction. There are some regions where women live in a barbarian era, chained and shackled to the social taboos, restrictions and lakshmanarekhas of others who frame a code of conduct. At the same time there regions where women fight for and win freedom and opportunity to play their roles in a new context with new occupations and a new way of life.
As regards the ancient industries of India, family was the unit of production where women played an important role in the production process. Even in Mohenjodaro and Harappa culture, women shared a responsible position with men and helped in spinning and clay modeling and other simple arts and craft. Women played a very pivotal role in creating household utility requirements and agricultural activities and weaving during the Vedic period. In the traditional economy, they played vital roles in agriculture industry and services. They were the makers of intoxicant Soma –juice, a skilful task. In the 18th Century, women had a significant role in economy and a definite status in the social structure. Women’s informal trading activities in the international distribution system have been well documented since early 1950’s. Since 1970 systematic efforts have been made by the Government to promote self – employment among women. Women entrepreneurship in India became popular in the late 1970s and now more and more women are emerging as entrepreneurs in all kind of economic activities.
 According to the 1971 Census, the total female working population is about 13.8% of the total work force. It was only from fifth Five Year Plan (1974 -78) onwards that women’s development was recognized as an identified sector. 1980s provided the real breakthrough for women in many fields and many frontiers. During the 1990’s, women were capable, competent, confident and assertive and had a clear idea about the ventures to be undertaken and they succeeded in them. Many women entered large – scale enterprises of their parents or husbands and proved their competence and capabilities. Women acquired high self – esteem and the capability of solving the problems independently through economic independence.
In the 21st century women are becoming experts in the entire field. With the growing awareness about business and the spread of education, they have entered new areas such as engineering, electronics and energy and acquired expertise in these fields. Many of the new industries are headed and guided by women. However, in India a large number of highly educated women do not seek employment. Marriage and family have always been the first choice for most Indian women. Female role prescriptions have created mind blocks. Men in autonomous start – up category are twice that of women, thrice in the category of manageresses.
NEED FOR WOMEN ENTREPRENEURSHIP
Women entrepreneur is entitled to necessary backup support of specialized and experienced persons. The need for providing proper environment for entrepreneurship is of vital importance. Desirable qualities may be developed by training. To change the social and economic structure of our country and to uplift the disadvantage section of the society like women, greater emphasis is needed on entrepreneurial development.
Human resources, both men and women, of working age consisting the main strength of economic development of a nation. Women form an important segment of the labour force and the economic role played by them cannot be isolated from the frame work of development. The role and degree of integration of women in economic development is always an indicator of women’s economic independence and social status.
Soundarapandian in 1999 quotes the words of Panduit Jawaharlal Nehru “when women move forward, family moves and the village moves and the nation moves”. Employment gives economic independence to women economic independence paves the way for social status. Moreover, women have become an integral part of the industrialized society. A woman must supplement the income of the family through whatever skill she possesses or has acquired. The present inflationary pressures warrant women to join the male members of the family for securing substantial livelihood.
According to Rani in 1996 entrepreneurship seems to be ideal for women seeking participation in the country’s economic development because of certain factors. Emergence of entrepreneurship is considered to be closely linked social, cultural, religious and psychological variables.

 ROLE AND IMPORTANCE OF WOMEN ENTREPRENEURSHIP
Women are trying their level best to attain quality of opportunity in various ways which are different over the time and among societies. Women entrepreneurship enables to pool the small capital resources and skill available with women. It paves the way for fuller utilization of capital and also mobilizes the female human potential.
 Entrepreneurship is suitable to women and it is possible to do work when she has free time. Self-employed women has no restrictions and time bound work which makes it easy for her to manage the responsibilities of work, home and child at a time. Secondly, it is convenient for women to be in control of a small business. This pattern of working in small business suits her dual role. With this, there is a growing realization that the strength of a country is in the small business.
 Women entrepreneurs today have their own opinion, are self assured, able to withstand all risk and are efficient managers. In spite of dual responsibilities, may women plan their lives very skillfully and succeed in filing these dual roles in a smooth way. The experience gained outside her home enable her to enrich family relationships through new outlook on tradition in a changing world. By continuously seeking connection with the world of science and culture, she can become a better organizer and help to promote growth.
Blessed with these qualities and creative urges women can contribute significantly to economic productivity of the nation. They can take lead in bringing ethics in business and human approach in social economic relation and make this world a better place to live.
Though women represent almost half the humanity, their contribution to leadership and management is much less. Time has come out of the drudgery of house work and gives vent to their creativity and entrepreneurship.


WOMEN ENTREPRENEURSHIP IN INDIA
In India the participation of women in economic activities has been known for ages. From the women of barbarian era who were chained and shackled to social taboos, the emergence of women entrepreneurs has gone through several transitions and it took centuries to reach its present state, and their contribution to the national economy is quite visible in India. Women entrepreneurship in India represents a group of women who have broken away from the beaten track and are exploring new vistas of economic participation. Women in India entered business due to pull and push factors. Their task has been full of challenges, and in spite of such opposition they proved themselves independent and successful entrepreneurs. The emergence of women entrepreneurs and   women owned firms and their significant contributions to the economy are visible in India and these business re ready for continued growth in the future.
    The New Industrial Policy (NIP) had stressed the importance of entrepreneurship among women. The NIP conceded that merely making larger resource allocation for women within the prevailing pattern and structure of development would not yield the desired results. The policy had a strategy for the holistic development of women. This would help to develop their personality and at the same time improve their economic and social conditions. This policy had redefined women’s units as units in which they had the majority shareholders and management control.
The department of Small Scale Industry under the Ministry of Industry, Government of India, had taken the initiative to train one lakh women entrepreneurs you take up trade – related activities. In the first phase, it was proposed to undertake the pilot training of 30,000 women entrepreneurs in six selected centers, six project lines, including processed foods, forest produce collection, leather, readymade garments and coir had been selected, which focus on women entrepreneurs. The experience gained from the first phase would be used to extend the programmes to other centers.
The Indian women entrepreneurs thus have the ideal climate for exhibiting their talents. The governments do have the responsibility to improve the lot of women in economic life and prepare them to participate in industrial estate as entrepreneurs. On their own part, Indian women have to overcome their own limitations. It is essential that Indian women must be ready to reach out for new jobs, new responsibilities and new experiences.
 SUCCESSFUL WOMEN ENTREPRENEURS IN INDIA
In India emerging era of entrepreneurship, the 1990 become the decade of women entrepreneurs. They had also demonstrated that wherever opportunity was found, the enterprising personality engaged the world around. All of them were reminders that entrepreneurs can happen anywhere and their ideas pop up everywhere – in traffic jam, on a park bench or in the kitchen. The following are some of the successful women entrepreneurs in India.
1. IndraNooyi
2. NainaLalKidwai
3. KiranMazumdar Shaw
4. Indu Jain
5. ShahnazHusian
6. Priyapaul
7. Neeru Sharma 
WOMEN ENTREPRENEURSHIP IN KERALA
No state in the country has attained the level of Physical Quality of Life (PQL) index- lower infant mortality, higher life expectancy, higher literacy and so on achieved by Kerala. Kerala which shares 3.7% of the country’s total production accounts for 3.07% of the number of factories, 3.12% employment, 2.06% of fixed capital and 2.56% of gross output. Kerala is the only state in India, where women out member men. Kerala has made significant progress in the field of social development and this is reflected in the highest literacy among the women. In Kerala, the rate of population growth is low. These were the result if women education. Thus women are playing an important role in the state’s social development. This has led to a remarkable development in entrepreneurship among women in Kerala.
 Kerala has an early history of state initiative towards the development of women entrepreneurship. Vigorous attempt were made by the state to promote women entrepreneurship by providing concessions and incentives to them through special program. April, 1975, the Government of Kerala launched a massive programme to promote Small Scale Industries in the state. It was designed to promote employment opportunities to the unemployed educated youth. The program was to implement through Mini Industrial Estates.
Though the entry of women in the entrepreneurial field is a recent phenomenon in Kerala, they have been attracting the attention of policy makers and government departments by their excellent performance. A couple of decades ago the number of working women was very less, but now, as the cost of living has increased, they have keenly felt the need to work outside. It is in this context that the question of women entrepreneurship assumed a new significance, especially when unemployment has become a crucial problem for all. Rapid industrialization, socio-political movements and growth of science and technology brought significant change.
Initially in Kerala women sought employment in offices or skilled jobs in manufacturing and service sector only. Women in Kerala are skilled in traditional and self acquired craft like embroidery, toys and doll making, mat weaving etc. Today they have entered every industry from garments to hi-tech computer service and they are treated on an equal footing with men in all aspects of industry. They started owning chemical units, engineering units and computer service centers.
MICRO, SMALL AND MEDIUM ENTERPRISES (MSME)
The Government of India has enacted the Micro, Small and Medium Enterprises Development (MSMED) Act, 2006 on June 16, 2006 which was notified on October 2, 2006 in terms of which the definition of Micro, Small and Medium Enterprises is an under.
a) Enterprises engaged in the manufacture or production, processing or preservation of goods as specified below:
b) A micro enterprise is an enterprise share investment in plant and machinery does not exceed Rs. 25 lakhs.
c) A small enterprise is an enterprise where the investment in plant and machinery is more than Rs 25lakhs but does not exceed Rs. 5 crore; and
d) A medium enterprise is an enterprise where the investment in plant and machinery is more than Rs. 5 crore but does not exceed Rs. 10 crores.
            In case of the above enterprises, investment in plant and machinery is the original cost excluding land and building and the items specified by the Ministry of small Sale Industries vide its notification no. S.O.1772 (E) dated October 5, 2006.
a) Enterprise engaged  in providing or rendering of services and whose investment in equipment (original cost excluding land and building and furniture, fittings and other items not directly related to the service rendered or as may be notified under the MSMED Act, 2006 are specified bellow.
b) A micro enterprise is an enterprise where the investment in equipment does not exceed Rs. 10 lakhs.
c) A small enterprise is an enterprise where the investment in equipment is more than Rs. 10 lakh but does not exceed Rs. 2 crore, and
d) A medium enterprise is an enterprise where the investment in equipment is more than Rs. 2 crore but does not exceed Rs. 5 crore.
With the enactment of MSMED Act, 2006 the system of Small Scale Industries (SSI) registration has been done away with and the new system of filing of Enterpreneurs Memorandum (EM) has been introduced. Also the earlier concept of “Industries” has been changed to enterprises under MSMED Act, 2006.

CHAPTER-4
DATA ANALYSIS AND INTERPRETATION
TABLE NO 4.1
NO. OF YEARS HAVE BEEN DOING THE BUSINESS
	Particulars
	No. of respondents
	Percentage

	Less than 1 year
	3
	12

	1-3 years
	11
	44

	3-5 years 
	6
	24

	More than 5 years
	5
	20

	Total
	25
	100


  Source: primary data
CHART NO 4.1
NO. OF YEARS HAVE BEEN DOING THE BUSINESS

INTERPRETATION
 Table No 4.1 show that 24% of the respondents are doing the business for 3-5 years, 44%v are doing for 1-3 years, 20% are doing for more than 5 years and 12% of them are doing for less than 1 year.
TABLE NO 4.2
NO. OF EMPLOYEES WORKING IN THE ORGANIZATION
	Particulars
	No of respondents
	Percentage

	Below 5 
	12
	48

	5-10
	7
	28

	10-20
	4
	16

	Above 20
	2
	8

	Total
	25
	100


Source: primary data
CHART NO 4.2
NO. OF EMPLOYEES WORKING IN THE ORGANIZATION

INTERPRETATION
Table No. 4.2 shows that 48% of the respondents said that below 5 employees are working in their organization, 28% have 5-10 employees, 16% have 10-20 employees and 8% of them have above 20 employees.
TABLE NO 4.3
PURPOSE OF DOING THE BUSINESS
	Particulars 
	No of respondents
	Percentage

	Business for income 
	20
	80

	Business for leisure
	5
	20

	Total
	25
	100


Source: primary data
CHART NO 4.3
PURPOSE OF DOING THE BUSINESS

INTERPRETATION
Table No. 4.3  shows that 80% of the respondents are doing the business for the purpose of business income and 20% doing for the purpose of leisure.
TABLE NO 4.4
GETTING FAMILY SUPPORT FOR DOING THE BUSINESS
	Particulars
	No. of  Respondents
	Percentage

	Yes 
	21
	84

	No 
	4
	16

	Total
	25
	100


Source: primary data
CHART NO 4.4
GETTING FAMILY SUPPORT FOR DOING THE BUSINESS

INTERPRETATION
Table No. 4.4 shows that 84% of the respondents gets family support for doing the business and 16% of them do not get family support.


TABLE NO 4.5
MAJOR PRODUCT OF THE BUSINESS 
	Particulars
	No. of  Respondents
	Percentage

	Snacks and bakery
	6
	24

	Spices and pickles
	8
	32

	Hotels
	4
	16

	Flour milling
	5
	20

	Others
	2
	8

	Total
	25
	100


Source: primary data
CHART NO 4.5
MAJOR PRODUCT OF THE BUSINESS 

INTERPRETATION
Table No. 4.5 and chart shows that 32% of the respondent’s major product is spices and pickles, 24% doing snacks and bakery business, 20% conducting flour mills, 16% doing hotel business and 8% of the respondent’s producing other products.



TABLE NO 4.6
TYPE OF ORGANISATION
	Particulars
	No. of  Respondents
	Percentage

	Micro 
	10
	40

	Small
	7
	28

	Medium
	8
	32

	Total
	25
	100


Source: primary data
CHART NO 4.6
TYPE OF ORGANISATION


INTERPRETATION
Table no.4.6 shows that 40% of the respondents have micro business while 32% of the respondents have medium business. 28% of them have small business. 

TABLE NO 4.7
ARE YOU TRAINED TO CARRY OUT ENTREPRENEURIAL ACTIVATES
	Particulars
	No. of  Respondents
	Percentage

	Yes
	20
	80

	No
	5
	20

	Total
	25
	100


       Source: Primary data
CHART NO 4.7
ARE YOU TRAINED TO CARRY OUT ENTREPRENEURIAL ACTIVATES

INTERPRETATION
Table no.4.7 shows that 80% of the respondents trained to carry out entrepreneurial activates. 20% disagreed. 


TABLE NO 4.8
SOURCE OF FINANCE FOR BUSINESS
	Particulars
	No. of  Respondents
	Percentage

	Raised own capital
	10
	40

	Govt. Voluntary agencies 
	8
	32

	Assistance from financial institutions
	5
	20

	Other sources 
	2
	8

	Total
	25
	100


Source: primary data
CHART NO 4.8
SOURCE OF FINANCE FOR BUSINESS



INTERPRETATION
Table no.4.8 shows that 40% of the respondents are raised their own capital. 32% from Govt. voluntary agencies, 20% got assistance from financial institutions and 8% of them got from other sources. 

TABLE NO 4.9
SOURCE OF INITIAL IDEAS TO START BUSINESS
	Particulars
	No. of  Respondents
	Percentage

	Parents 
	7
	28

	Husband 
	6
	24

	Friends/Relatives 
	5
	20

	Trade fairs and exhibition
	4
	16

	Training and education
	1
	4

	other sources
	2
	8

	Total
	25
	100


Source: primary data
CHART NO 4.9
SOURCE OF INITIAL IDEAS TO START BUSINESS


INTERPRETATION
28% of the respondents got ideas to start business from parents. 24% of the respondents got it from husband, 20% from friends and relatives, 16% from trade fairs and exhibition, 8% from other sources and 4% of the respondents from training and education. 

TABLE NO 4.10
MOST IMPORTANT MARKETING PROBLEM YOU FACE
	Particulars
	No. of  Respondents
	Percentage

	Stiff competition
	6
	24

	Exploitation by middlemen
	8
	32

	Lack of adequate marketing orientation
	4
	16

	Fluctuation in the demand of product / service
	5
	20

	Fluctuation in the prices of product
	2
	8

	Total
	25
	100


Source: primary data
CHART NO 4.10
MOST IMPORTANT MARKETING PROBLEM YOU FACE

INTERPRETATION
Table no.4.10 shows that 32% of the respondents said that exploitation by middleman is the most important marketing problem faced by them. 24% said stiff competition, 20% said fluctuation in the demand of product/service, 16% from lack of adequate marketing orientation and 8%  said that fluctuation in the prices of product is the most important marketing problem that they face. 
TABLE NO 4.11
PROBLEMS FACED WITH THE AVAILABILITY OF RAW INGREDIENTS DURING COVID-19
	Particulars
	No. of  Respondents
	Percentage

	Yes 
	15
	60

	No  
	10
	40

	Total
	25
	100


Source: primary data
CHART NO 4.11
PROBLEMS FACED WITH THE AVAILABILITY OF RAW INGREDIENTS DURING COVID-19


INTERPRETATION
Table No. 4.11 shows that 60% of the respondents faced problem with the availability of raw ingredients during covid-19 and 40% of them are never faced such problems.


TABLE NO 4.12
OPINION ABOUT THE DEMAND OF THE PRODUCT BEFORE COVID-19
	Particulars
	No. of  Respondents
	Percentage

	High 
	15
	60

	Medium 
	7
	28

	Low 
	3
	12

	Total
	25
	100


Source: primary data
CHART NO 4.12
OPINION ABOUT THE DEMAND OF THE PRODUCT BEFORE COVID-19

INTERPRETATION
Table No. 4.12  shows that 60% of the respondents opinion about the demand of the product was high before covid-19, 28% opined as medium and 12% of them opined as low.


TABLE NO 4.13
OPINION ABOUT THE DEMAND OF THE PRODUCT AFTER COVID-19
	Particulars
	No. of  Respondents
	Percentage

	High 
	3
	12

	Medium 
	20
	80

	Low 
	2
	8

	Total
	25
	100


Source: primary data
CHART NO 4.13
OPINION ABOUT THE DEMAND OF THE PRODUCT AFTER COVID-19

INTERPRETATION
Table no.4.13 shows that the product demand is medium after covid 19. 12% said high and 8 % said at the product demand was low. 

TABLE NO 4.14
PROFITABILITY OF THE  BUSINESS AFFECTED BY COVID-19 
	Particulars
	No. of  Respondents
	Percentage

	Increased
	6
	24

	Decreased
	12
	48

	Not affected
	7
	28

	Total
	25
	100


Source: primary data
CHART NO 4.14
PROFITABILITY OF THE BUSINESS AFFECTED BY COVID-19 

INTERPRETATION
Table no.4.14 shows that 48% of the respondents said that due to covid-19 the profitability of the business decreased, 28% said that covid-19 not affected and 24% of them said that the profitability were increased .
TABLE NO 4.15
MARKETING OF THE PRODUCT AFFECTED BY COVID-19
	Particulars
	No. of  Respondents
	Percentage

	Affected 
	20
	80

	Not affected
	5
	20

	Total
	25
	100


Source: primary data
CHART NO 4.15
MARKETING OF THE PRODUCT AFFECTED BY COVID-19

INTERPRETATION
Table no.4.15 shows that 80% of the respondents said that covid-19 affected the marketing of the product and 20% said that covid -19 not affected the marketing of the product.


TABLE NO 4.16
PROBLEMS FACED WITH THE AVAILABILITY OF LABOURS DURING COVID-19
	Particulars
	No. of respondents
	Percentage

	Shortage of labours
	8
	32

	Absenteeism of labours
	9
	36

	Transportation problem
	6
	24

	Not affected
	2
	8

	Total
	25
	100


      Source: Primary data
CHART NO 4.16
PROBLEMS FACED WITH THE AVAILABILITY OF LABOURS DURING COVID-19

INTERPRETATION
Table no.4.16 shows that 36% of the respondents faced absenteeism of labours as a problem with the availability of labours during covid-19, 32% faced shortage of labours, 24% faced transportation problem and 8% of them are not affected by covid-19.
TABLE NO 4.17
TAKEN LOAN FOR DOING THE BUSINESS
	Particulars
	No. of  Respondents
	Percentage

	Yes
	20
	80

	No
	5
	20

	Total
	25
	100


       Source: Primary data
CHART NO 4.17
TAKEN LOAN FOR DOING THE BUSINESS

INTERPRETATION
Table no.4.17  shows that 80% of the respondents are taken loan for doing the business and 20% of them are not take the loan.


 TABLE NO 4.18
GETS MORATORIUM FOR THE LOAN DURING THE LOCKDOWN PERIOD
	Particulars
	No. of  Respondents
	Percentage

	Yes 
	15
	60

	No 
	10
	40

	Total
	25
	100


          Source: Primary data
CHART NO 4.18
GETS MORATORIUM FOR THE LOAN DURING THE LOCKDOWN PERIOD

INTERPRETATION
Table no.4.18 shows that 60% of the respondents get moratorium for the loan during the lockdown period and 40% of them do not get such moratorium.

TABLE NO 4.19
SAFETY PROTOCOLS FOLLOWED IN THE PRODUCTION OF FOOD ITEMS DURING COVID-19
	Particulars
	No. of  Respondents
	Percentage

	Yes 
	23
	92

	No 
	2
	8

	Total
	25
	100


        Source: Primary data
CHART NO 4.19
SAFETY PROTOCOLS FOLLOWED IN THE PRODUCTION OF FOOD ITEMS DURING COVID-19

INTERPRETATION
Table no.4.19 shows that 92% of the respondents followed safety protocols in the production of food items during covid-19 and 8% of them are not followed the safety protocols.
TABLE NO 4.20
OPINION ABOUT THE STATEMENT THAT THE ARRIVAL OF NEW WOMEN ENTREPRENEURS INCREASED DURING COVID -19
	Particulars
	No. of  Respondents
	Percentage

	Strongly agree
	8
	32

	Agree
	9
	36

	Neutral
	2
	8

	Disagree
	6
	24

	Total
	25
	100


        Source: Primary data
CHART NO 4.20
OPINION ABOUT THE STATEMENT THAT THE ARRIVAL OF NEW WOMEN ENTREPRENEURS INCREASED DURING COVID -19

INTERPRETATION
Table no.4.20 shows that 36% of the respondents agreed that the arrival of new women entrepreneurs increased during covid-19, 32% are strongly agreed, 8% are neutral and 24% of them are disagreed.
CHAPTER-5
FINDINGS, SUGGESTIONS AND CONCLUSION
5.1 FINDINGS
· Most of the respondents are doing the business for 1-3 years.
· Majority of the respondents said that below 5 employees are working in their organization.
· Majority of the respondents are doing the business for the purpose of business income.
· Most of the respondents gets family support for doing the business
· Most of the respondent’s major product of their business is spices and pickles
· Majority of the respondents have micro business
· Most of the respondents trained to carry out entrepreneurial activates.
· Majority of the respondents are raised their own capital.
· Most of the respondents got ideas to start business from parents.
· Majority of the respondents said that exploitation by middleman is the most important marketing problem faced by them.
· Most of the respondents faced problem with the availability of raw ingredients during covid-19
· Majority of the respondents opinion about the demand of the product was high before covid-19
· Majority of the respondents said that the product demand is medium after covid 19.
· Most of the respondents said that due to covid-19 the profitability of the business decreased
· Most of the respondents said that covid-19 affected the marketing of the product
· Majority of the respondents faced absenteeism of labours as a problem with the availability of labours during covid-19
· Most of the respondents are taken loan for doing the business.
· Majority of the respondents get moratorium for the loan during the lockdown period
· Most of the respondents followed safety protocols in the production of food items during covid-19

































5.2 SUGGESTIONS

· Provide training to women entrepreneurs on how to use social media platforms to increase their marketing methods. Because women entrepreneurs engage in business not only as part of their livelihood but also to spend their leisure time in a more meaningful way and strengthen their relationship bonds and communication as well. 
· Therefore, in technologically advanced world women should be able to use internet platforms as means to enhance their business and life too. Here support from their family is also play a vital role especially during pandemic.
· Women entrepreneurs should be informed about the moratorium and schemes offered by the Government to overcome this crisis and this should reach them on time. During pandemic it is essential to identify alternate funding sources to meet their daily expenses.
· Other minor recommendations are direct income support to women entrepreneurs should be given, strong support for women led businesses have to be initiated, support for illiterate women workers, support for rehabilitation of paid and unpaid workers.














5.3 CONCLUSION

The COVID 19 pandemic has severely affected all areas of business in particular disturbing the operations of majority of the women led businesses initiatives, statistics points out it as 90. This pandemic which has been spreading and evolving for the last two years have casted dark shadows over the food businesses sector, especially which are run by women. In order to overcome this crisis, the entrepreneurship initiatives of women must be digitalized, for instance digitalization of marketing, online selling platforms etc can enhance the business of women during these tough times. Product diversification and making the product more attractive to certain extent would be a viable solution to this problem. A supportive system is an essential factor to overcome the difficulties of pandemic in long run. Government agencies and other funding organizations should develop suitable projects and programs to enable sustainable economic and socio cultural developments in India.

.
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QUESTIONNAIRE
Name
Age :
Gender
Educational qualification
Marital status 
1. How many years you have been doing the business?
a) Less than 1 year
b) 1 – 3 years
c) 3 – 5 years
d) More than 5 years 
2.  How many employees are working in your organization ?
a) Below 5
b) 5 – 10
c) 10 – 20
d) Above 20 
3. What is your purpose of doing business?
a) Business for income
b) Business as leisure
4. Do you get family support for doing the business?
a) Yes
b) No
5. What is the major product of your business?
a) Snacks and bakery
b) Spices and pickles
c) Hotels
d) Flour milling 
e) Others (Specify)



6 . Type of organization?
a) Micro
b) Small
c) Medium
7 . Are you trained to carry out entrepreneurial activates?
a) Yes
b) No
8. Source of finance for business
a) Raised own capital
b) Government /Voluntary agencies
c) Assistance from financial institutions
d) Other sources
9. Source of initial ideas to start business
a) Parents
b) Husband
c) Friends / relatives
d) Trade fairs and exhibition
e) Training and education
f) Other sources
10. Which is the most important marketing problem you face
a) Stiff competition
b) Exploitation by middlemen
c) Lack of adequate marketing orientation
d) Fluctuation in the demand of product / service
e) Fluctuation in the prices of product
11. Do you face problem with the availability of raw ingredients during Covid 19?
a) Yes
b) No



12.How do you rate the demand of the product before covid 19?
a) High
b) Medium
c) Low
13.How do you rate the demand of the product after  Covid 19?
a) High
b) Medium
c) Low
14 .Does the covid 19 affect the profitability of your business?
a) Increased
b) Decreased
c) Not affected
15.Does the covid 19 affect the marketing of the product?
a) Affected
b) Not affected
16. Do you face any problem with the availability of labours during Covid 19?
a) Shortage of labors
b) Absenteeism of labors
c) Transportation problem
d) Not affected
17.Have you taken any loan for doing the business?
a) Yes
b) No
18.If yes did you get moratorium for your loan during the lockdown period?
a) Yes
b) No
19.  Do you followed safety protocols in the production of food items during COVID 19?
a) Yes
b) No

[bookmark: _GoBack]20.Do you think Arrival of new women entrepreneurs increased during COVID 19?
a) Strongly agree
b) Agree
c) Neutral
d) Disagree



Series 1	Business for income 	Business for leisure	80	20	Series 1	Yes 	No 	84	16	Series 1	Snacks and bakery	Spices and pickles	Hotels	Flour milling	Others	24	32	16	20	8	Series 1	Micro 	Small	Medium	40	28	32	
Yes	No	80	20	


Series 1	Raised own capital	Govt. Voluntary agencies 	Assistance from financial institutions	Other sources 	40	32	20	8	Series 1	Parents 	Husband 	Friends/Relatives 	Trade fairs and exhibition	Training and education	other sources	28	24	20	16	4	8	Series 1	Stiff competition	Exploitation by middlemen	Lack of adequate marketing orientation	Fluctuation in the demand of product / service	Fluctuation in the prices of product	24	32	16	20	8	Series 1	Yes 	No  	60	40	
High 	Medium 	Low 	60	28	12	


Percentage	High 	Medium 	Low 	12	80	8	Series 1	Increased	Decreased	Not affected	24	48	28	Series 1	Affected 	Not affected	80	20	Series 1	Shortage of labours	Absenteeism of labours	Transportation problem	Not affected	32	36	24	8	

Yes	No	80	20	


Series 1	Yes 	No 	60	40	
Yes 	No 	92	8	



Strongly agree	Agree	Neutral	Disagree	32	36	8	24	



Less than 1 years	1-3 years	3-5 years 	More than 5 years	12	44	24	20	



Below 5 	5-10	10-20	Above 20	48	28	16	8	


45


